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Summary

My three-month journey at Adcomm Limited- one of Bangladesh's leading advertising agencies.
It was a really exciting experience where I got to learn about creative storytelling and how brands
communicate with people. I joined as a Copywriter Intern on May 24, 2025, and my job was to
write interesting content for well-known brands. During my time there, I worked on cool
campaigns and created content for big-name clients like Unilever, Pran, Closeup and many other

major brands of Bangladesh.

This report documents my transformative experience- from learning the fundamentals of
advertising to earning a promotion to Content Writer on September 1, 2025. Adcomm's philosophy
of "Ideas that Ignite" resonated deeply with me and strengthened my passion for the advertising
industry. [ learned how to blend creativity with strategic thinking to create impactful brand stories.
This internship equipped me with practical skills and invaluable insights that will shape my future

career in advertising and communication.
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Letter of Transmittal

October 5, 2025

Md. Meherabul Haque

Lecturer

Department of Journalism, Media & Communication
Daffodil International University

Subject: Internship Report Submission - My Creative Journey at Adcomm Limited.
Dear Sir,

I am pleased to submit this internship report as part of my Bachelor of Social Science (B.S.S.)
degree requirement. This internship represents a significant milestone in my academic and
professional development. I am grateful to Daffodil International University for providing me with
this valuable opportunity. My internship at Adcomm Limited, Bangladesh's premier advertising
agency- was an incredible learning experience. I worked as a Copywriter Intern with talented
professionals on campaigns for leading brands. This hands-on experience gave me a completely
new perspective on the advertising industry. I am proud to share that my dedication led to a
promotion to Content Writer immediately after my internship concluded on August 31, 2025. I am
thankful to my department and university for their continuous guidance and support throughout

this journey.

I am especially grateful for your excellent supervision and valuable advice. Your guidance helped

me successfully complete this internship and produce this comprehensive report.

Regards,
S ANS

ID: 213-24-010, Batch: 44th
Department of Journalism, Media & Communication

Daffodil International University

©Daffodil International University



Page [iii

Certificate of Approval
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I am happy to approve the internship report on Adcomm Limited- prepared by Halima Akter,
ID: 213-24-010, Department of Journalism, Media & Communication of Daffodil International
University, for presentation and viva-voce as part of her course requirement. Under my academic
supervision, Halima Akter worked at Adcomm Limited as a Copywriter Intern. She completed
her internship from May 24 to August 31, 2025. I confirm that the data and findings presented in
this report represent authentic work by Halima Akter to the best of my knowledge.

Halima Akter demonstrates excellent moral character and a pleasant personality. I wish her

continued success in her professional career.

——

Md. Meherabul Haque

Lecturer

Department of Journalism, Media & Communication
Faculty of Humanities & Social Science

Daffodil International University
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Chapter One: Introduction

1.1 About Internship

Internship is all about getting hand-on experience and the professional learning. After the academic
theory book-learnings, we all need to have proper hand-on experiences to know the industry well.
My internship was in Adcomm Limited. It’s one of the oldest and prestigious advertising agency
in Bangladesh. This internship offered a dynamic learning and exciting experiences through fun
and seriousness. Here, we didn’t work for 8 hours long. Instead, we did fun things, and worked
with a hybrid time-line. It gave me the experience of word shaping, creative advertising, strategic

brand communication and marketing innovation.
This internship opportunity has significantly benefited my career in these perspectives:

e Advertising Industry: I got the opportunity to work with the finest professional personnels
from this established advertising company directly.

o Professional Development: It helped me understand the professionalism through the
guidelines of the experienced creative peoples.

e Brand-Building Experience: Communication strategies for major national and their
international selections helped me learning new dimensions of this advertising world.

e Collaboration of this creative world: I have worked with so many different teams, such
as- Creative, Strategy, Client servicing, Art, Finance and what not!

e Communication Skills: Communication skill holds the power to shape people’s mind in

just one ways, I have seen these examples in my workspace.
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1.2 Why I Chose Adcomm Limited

I was uncertain about my ultimate career before joining Journalism, Media and Communication
department in Daffodil International University. After taking admission here, I actually found out
my whole interest in Journalism, writing, media and in the communication sector. I loved every
beat of it. I enjoyed and I loved the study. I discovered my passion in creative writing. And I
realized that it would be most fulfilled in role of advertising, marketing and broader
communication. From one of my departmental Course of ‘Advertising’- I got know about the basic
knowledge of advertising. How it operates, how it shapes people mindsets and it sparked my mind

to dive into the real advertising world.

When I was preparing for my internship requirements in the final semester- I have applied in
almost 8-10 sectors of Communication. And three from Advertising. Instead of having multiple
calls from different companies, I chose to face two advertising Agency. And the selection process
was so hard in both of them. I got selected in Adcomm Limited bet by 83 other applicants. This is

a reason, and there are so many several reasons to choose Adcomm Limited, some of them are:

Rich Heritage: Geeteara Safiya Choudhury- one of the most inspiring women in Bangladesh in
this current situation. She built Adcomm Limited in back 1974. It’s the oldest and most respectful

Advertising agency in Bangladesh with 100 over professionals.

Industry Leadership: Adcomm is affiliated with a global renowned advertising network
‘MullenLowe Group’. This international connection gives world-class advertising practice and

standards.

Diverse Client Portfolio: The agency works with leading brands. Such as- Unilever, Pran Foods,
bKash, BRAC, NCC Bank and so many others. This diversity gives them a rich opportunities and

communication challenges.

Creative Culture: Adcomm's core thought of "Ideas that Ignite" reflects my own passion for
creative storytelling. Their reputation for making award-winning campaigns attracted me most to

dive into their creative environment.
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Career Growth: Adcomm's record of nurturing young talent and promoting from within is
unbeatable. It gave me confidence that strong performance could lead to career betterment. And I

also got faciliated through getting promoted also.

1.3 Duration of the Internship

I have worked in Adcomm Limited as an intern for three months. It started from 24" of May 2025
to 30™ of August 2025. I have worked as a Copywriter intern and I have maintained regular office
hours and occasionally it extended during campaign times. In Adcomm there are some different

sectors of working, they are:

e Creative Team: Writers, Art Director and Creative Directors who shaped campaign
concepts and Ideas.

e Strategy Team: Planners who developed insights and campaign strategies based on
consumer research.

e C(lient Servicing Team: Account Managers who maintained client relationships and
project coordination.

e Media Team: Professionals who planned and executed media buying strategies.

This diversity helped me to learn about the different departments of workspace. And I got the

knowledge of e every department through their open work-styles.

1.4 Leadership Profile: My Supervisors

In my internship period, I got very much privileged to learn from two dynamic leaders very closely.

I sharing some of my thoughts toward them-
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Mr. Anwarul Kadir - COO, Adcomm Limited

He is an inspiration to me, to be very honest. Anwarul Kadir is the COO- Chief Operating Officer
of Adcomm Limited. He has a very charming personality and it feels never boring having him in
the office. He provides strategic direction and so many inspirations toward all of the workers. He
interacts with each and every person in the office. I learned about the business side of advertising

from him. And also the importance to maintain mental health as well as professional life.
Afrina Sultana - Content Head, Creative Department

Afrina Sultana was my reporting boss. She mentored me all through my internship period. Her

supervision was valuable in several ways:

Understanding Brand Voice: Every brand is unique with their own serving systems. She taught

me the unique style of communication with every brand.

Strategic Thinking: And there are different strategies of communicating with every brand. She

taught me the strategic verse and taught me the details how to find the brand details.

Consumer Insights: she taught me the importance of consumer psychology. It’s almost same

important as the copywriting.

Creative Process: Copy writing and to present them to the brand to get their approval is also

important as the campaigns.

With her, I have learned to establish ""Creative Brief to Concept" workflow. And that helped me
to learn about the client requirements to final execution. Anwarul Kadir and Afrina Sultana both
are inspiration to me. Both the leaders embodies the core values of creativity, collaboration and
Adcomm’s excellence. There leadership didn’t just improved my technical skills but also shaped

my professional attitude and grooming.
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Chapter Two: Organizational Profile

2.1 Background of Organization

Company Name: Adcomm Limited

Industry: Advertising and Marketing Communications
Founded: 1974

Founder: Geeteara Safiya Choudhury

Managing Director: Nazim Farhan Choudhury

COO: Anwarul Kadir

Headquarters: 110 Love Road, Tejgaon Industrial Area, Dhaka - 1208, Bangladesh

Company Overview:

Geeteara Choudhury build Adcomm Limited in 1974, just with six team members. It is a full-
service advertising company and it’s spanning over five decades in Bangladesh. Now, It has been

grown with 100 plus professionals in house and in multiple disciplines.
The agency offers outstanding advertising and marketing services including:

e Strategic Planning: Consumer research, market analysis and campaign strategy
development.

e Creative Services: Copywriting, art direction, commercial production, print advertising
and outdoor media.

e Digital Marketing: Social media management, digital content creation, website
development and campaigns.

e Media Planning and Buying: Strategic media placement- print, outdoor and digital

platforms.
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e Brand Consulting: Brand positioning, identity development and long-term brand strategy.
e Public Relations: Corporate communication, crisis management and reputation building.
e Retail and Activation: Point-of-sale materials, promotional campaigns and experiential

marketing.

Global Affiliations

Adcomm Limited is affiliated with a global renowned advertising network ‘MullenLowe Group’.
This international connection gives world-class advertising practice and standards. It’s a part of
the Interpublic Group of Companies (IPG) one of the world's leading advertising and marketing

services organizations. This global partnership provides Adcomm with:

e Access to international best practices and creative standards.
e Global resource networks and knowledge sharing.
e Opportunities to work on multinational brands with global campaigns.

e Training and development programs from world-class advertising professionals.

Major Clients are:

FMCG Sector: Unilever Bangladesh (Glow & Lovely, Lifebuoy, Surf Excel, Wheel, Rin, Vim,
Close-Up, Pepsodent, Parachute, Clear, Pond's, Vaseline), Pran Foods, Ama Agro, RFL, Akij and

so many others.
Financial Services: bKash, NCC Bank, IDLC Finance , City Bank and so many others.
Social Development: BRAC, various NGOs

Others: Berger Paints, Meghna Group, Partex Group.
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Awards and Recognition

Over its 50 plus year journey, Adcomm has earned so many awards including: Multiple
Bangladesh Advertising Awards; Asia-Pacific advertising honors; Recognition for creative
excellence from international advertising festivals; Industry leadership awards for sustainable

business practices.

Adcomm celebrated its golden jubilee with a special recognition ceremony attended by industry
leaders, clients and advertising professionals, cementing its position as a pioneer in Bangladesh's

advertising landscape in 2023.

Company Philosophy

Adcomm works on the core belief that "'Ideas that Ignite" drive successful brand communication.
It works to give impact to the nation and hit the standard and it gives solution to every serving
business objective. They connect with the audience needs and aspirations. Adcomm builds strong
partnership with the brands and the teams to stay ahead of industry trends and the platforms. This
philosophy has guided Adcomm's success for five decades and continues to inspire its team to

create advertising that not only sells products but also shapes cultural conversations.
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2.2 Organizational Structure

Adcomm Limited operates with a well-organized structure. It promotes efficiency, collaboration

and creative excellence. The organization is structured this way:

Leadership: Founder Geeteara Safiya Choudhury, she is in Advisory role and legacy guidance;
Managing Director Nazim Farhan Choudhury; COO Anwarul Kadir - Overall strategic
direction and business leadership; Board of Directors Senior leadership providing governance

and strategic oversight.

Departmental Structure

In the Creative Department, there are:

1. Creative Director
Content Head
Copy Advisor

Senior Copywriters

A T

Copywriters and Content Writers

I worked in this department during my internship. The Creative Department is the heart of the
agency. It is responsible for developing concepts, writing copy and creating visual designs for all

campaigns.
In the Strategy and Planning Department, there are:

1. Head of Strategy
2. Strategic Planners

3. Executives of strategy

This team conducts market research, analyzes consumer behavior and develops strategic

foundations for campaigns.
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And in Client Servicing Department, there are:
Directors

Account Managers

Senior Executives

b=

Junior Executives

Client Servicing acts as the bridge between clients and internal teams, managing relationships,

coordinating projects and ensuring smooth campaign execution.
In Finance and Administration department, there are:

1. Finance Manager
Accounts Team

Group Finance Manager
HR Manager
Administrative Staff

A

To work smoothly, the collaboration of every department’s work is important. A company
establishes all through their collab works. The more we can work combinedly the more we can

grow.

2.3 Core Values of Adcomm Limited

Adcomm’s culture is built on several fundamental values for their long-term vision. They are:
Creative Excellence, Client Partnership, Strategic Thinking, Consumer-Centric Approach,
Collaborative Culture, Integrity and Ethics, Continuous Learning and Innovation and

Adaptation.
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2.4 Contact Details

Head Office Address:
Adcomm Limited

374, Tejgaon Industrial Area, 3rd floor, Dhaka 1208, Bangladesh

Contact Information:
Phone: +88 02223-315197

Email: contact@adcommad.com Website: www.adcommad.com

Social-Media:
Facebook: @adcommad
LinkedIn: Adcomm Limited

Instagram: @adcomm _Itd

Office Hours:
Sunday to Thursday: 11:00 AM - 8:00 PM (Approximate)
Friday & Saturday: Closed

©Daffodil International University
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Chapter Three: Learning Experience

3.1 Responsibilities

I was working in Adcomm Limited as a copywriter intern. My primary responsibility was to
contribute into the creative work and in the thought process. We worked combinedly for the brands
and platforms. This role expected Independent and dependent work both. On some point I worked
as the way I want and some point, I couldn’t go one word without client’s given words. My core

responsibilities were:
1. Content Creation and Copywriting

e [ was writing headlines, taglines, body copy and scripts for various advertising formats;

e [ was working for developing the social media content including captions, posts and
engagement messages;

e [ was creating television commercial scripts;

e [ was writing product descriptions and promotional content;

e [ did translations of given books.
2. Creative Concept Development

e [’ve participated in brainstorming sessions to generate campaign ideas;
e [’ve contributed in fresh perspectives and creative angles for brand communication;
e [’ve developed multiple concept options for client presentations;

e [’ve worked refining and polishing concepts based on team feedback.
3. Brand Voice Maintenance

o [’ve studied multiple time and tried to understand the unique voice and personality of
different brands;
e [’ve tried to Ensure consistency in tone, style and messaging across all touchpoints;

e [ was adapting writing style to match brand guidelines and target audience preferences.
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4. Client Brief Analysis

e [ was continuously reviewing and tried understanding client briefs, objectives, and
requirements;
e [’ve worked to Identify key messages and communication challenges;

e [’ve asked relevant questions to clarify project scope and expectations.
5. Research and Consumer Insights

e [’ve conducted research on target audiences, market trends and competitor activities;
e [’ve analyzed consumer behavior patterns relevant to specific campaigns;

e [ was Incorporating cultural diversities and local insights into creative work.

6. The Collaboration and Coordination

I was really blessed working really closely with Art Directors to ensure copy and visual

complement each other;

I’ve worked to coordinate with Strategy team to align content with campaign objectives;
e [’ve worked to collaborate with Client Servicing team for revisions and client feedback

incorporation;

I’ve actively participated in presentations to internal teams and occasionally to clients.
7. Content Adaptation

e [ was working to adapt campaign concepts for different media platforms (TV, print, digital,
outdoor);
e [’ve worked to modify content length and format based on platform requirements;

e [’ve ensured message consistency across all platform adaptations.
8. Quality Control

e [ did work for the proofreading and editing content for grammar, spelling and accuracy;
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e [’ve Ensured all claims and information are factually correct and compliant with
regulations;
e [ Reviewed final outputs before client submission;

o Copy-Check is a must.
9. Documentation and Organization

e [’ve maintained organized files of all creative work and versions;
e [’ve documented the feedback and revision requests;

e [ did track project timelines and deliverable deadlines.
10. Continuous Learning

e [ was staying updated on advertising trends, creative techniques and industry news,
e [’ve asked a lot of question to learn from senior team members through observation and
mentorship;

e [ was always seeking feedback to improve writing skills and creative thinking.

All these parts of learning helped me to understand the copywriter’s role in advertising company.

It prepared me to learn more. The more | made mistake, the more I learned.

3.2 Activities During Internship Period

My “90-day internship” was a changemaker. It felt like a new feather in my experience where a
busy schedule, deadlines, observation, and new challenges took me to a chapter through building

a new skill. From my understanding, I found there were three phases in this incredible journey.

Phase 1: Introduction and foundation (1st-4th Week)
The first 4 weeks were full of my understanding of the company culture, rules and regulations,
work process and know the team properly.

Company Introduction:
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After finishing my introduction with my teammates, I analyzed their previous campaigns that led
me to their creative language. I also participated in their ongoing campaign. I have learnt their
work process through it.

Mentorship and their supervision:

I got several opportunities to share my thoughts and ideas with my mentors and supervisors. |
shared their thoughts on my ideas. Also, they made me knowledgeable on how to handle clients
with creativity. Though I was a bit nervous about that conversation with them, my learning goal
was clear.

Little Contribution, Bigger Confidence:

I was going through some small projects and was brainstorming for a big campaign. It made me

more confident in the workplace.

Phase 2: Contribution and skill amplification (5th-8th Week)
That time was different from the previous phase. As I gained some skills as well as adapted well
to the work culture, my supervisor believed in my ability to work. So, both work pressure and

responsibility rose in parallelly.

Working with many different brands:

That was a different kind of roller-coaster experience. I started to work with multiple brands at the
same time. It was a challenge for me to bring the brand voice in a different tone for different brands
at the same time. But there is a challenge, there is experience.

Being the captain of my own projects:

I have grown with time, and big projects have grown with my sleepless nights, deadlines, multiple
versions of drafts, and idea generation and rejection. But I enjoyed all these things as they brought
responsibility to my work.

Being a strategy:

Social media calendar and retail promotional copywriting were completely different from regular
advertising. There is some field work, research, and consumer psychology behind that type of
work. I have blended those strategies with my creativity to stand for a brand. That was my journey

of knowing the outer and inner of the strategy part of advertising.
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Phase 3: Leadership and independence (9th-12th Week)

As I went through different layers of work, I got some chances to lead a campaign.

Handle the whole:
From scratch to execution- the whole process I handled with my leadership and vision. It was
something that would lead me to success or ultimate failure. So, I was a bit nervous first. But my

1deas made me confident like a leader.

Recognition:

Recognition is a fuel. I have seen that my works were published under a big brand's name. My
supervisors were happy after seeing the progress. When the client was happy as they got a
successful campaign. All those things fueled me and I started believing that I was on the right

track.
Making decision:

During that last phase, I understood how to handle client briefs, how to incorporate feedback and

stay consistent with my own creativity that can generate sales.

3.3 Work Experience of Internship

In my three-month internship period at Adcomm Limited, I was into so many responsibilities and
activities. Brand Communication, content creation and campaign development were one of them.

Here I'll discuss about my key learnings and work-experiences:
Key Responsibilities and Activities:

1. Multi-Brand Content Creation:
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e ['ve worked on 15+ brands across various sectors (FMCG, financial services,
telecommunications, development).

e [’ve created content for Unilever brands (Vaseline, Lifebuoy, Surf Excel, Wheel, Rin, Vim,
Closeup, Pepsodent, Clear, Pond's, Singer and so many other brands).

e [’vedeveloped campaigns for Pran Foods, bKash, NCC Parama Bank, BRAC, RFL, Berger

Paints, and others.
2. Platform-Diverse Communication:

e [’ve wrote television commercial scripts for brand campaigns;

e [ wrote scripts for product promotions;

e [’ve wrote copies for print advertisements for magazines and Billboards;
e [’ve wrote contents for Facebook, Instagram, and TikTok;

e [’ve wrote copies for digital campaigns and email marketing content;
3. Strategic Thinking Development:

e [’ve analyzed consumer insights and market research;
e [’ve participated in campaign strategy development actively;
e [ stayed connected into creative concepts to business objectives;

e ['ve Learned competitive positioning and brand differentiation.
4. Collaborative Team Work:

o [’ve worked closely with Art Directors on visual-copy integration;
e [’ve coordinated with Strategy team for campaign foundations;
e [’ve collaborated with Client Servicing for client feedback management;

e [ was engaged with the Digital team for platform adaptations.
5. Creative Process Mastery:

e [’ve participated in brainstorming sessions;

e [’ve developed multiple concept options;
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o [’ve refined ideas based on feedback;

e [ presented work to internal teams and occasionally clients.
6. Professional Skills Development:

e [t Improved my time management during deadline pressures;
e [t developed my presentation and communication skills;
e [’ve learned to handle criticism constructively;

e [t enhanced adaptability across different brand voices.
7. Experience:

e [ did work on campaign development for NCC Parama Bank;
e [’ve conducted knowledge transfer sessions;

e [ took ownership of complete project cycles.
Key Learnings:
Creative Excellence:

e [ got strong concepts come from deep consumer understanding, not just creative flair;
e This simplicity and clarity often beat complexity in effective communication;
e The important fact is that emotional connection drives consumer engagement more than

rational features.
Strategic Integration:

e There is a must that every creative decision support business objective;
e The understanding of brand positioning guides all communication choices;

e Mainly research and insights make creativity more effective and targeted.
Professional Conduct:

e Advertising is a service industry, who requires client relationship skills;
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e We all need to meet deadlines and manage multiple projects. It’s a standard expectation;

e Taking all the feedback and revisions are normal parts of the creative process.
Industry Dynamics:

e [t’s a must that Advertising requires collaboration across multiple disciplines;
e All the different product categories need different communication approaches;

e Even in the digital platforms, there are transforming traditional advertising models.
My Personal Growth:

e My confidence grows through successful project completion;
e All my mentor and their mentorship accelerate learning and professional development;

e [t’s a process that continuous learning attitude is essential in an evolving industry.

This work experience gave me the practical skills and industry knowledge very well. Which are
so important nowadays and it completes my academic learning with the real-life experiences. It
shaped me and my thoughts about the real life and helped me to dive into the real professional

world.

Chapter Four: Evaluation of Learning

4.1 Academic Learning vs. Corporate World

My journey from academic learning to the professional career is a blend of knowledge and hand-
on experience. | have combined the theoretical knowledge and the instant learnings. My classroom
experiences were far different from my professional experiences in Adcomm Limited. I failed, I
learned. Again, I failed, I learned. It was a continuous learning process. Let me highlight the key

differences:

1. Application vs. Theory:
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University Learning: In academic settings, I studied advertising theories, copywriting principles

and communication frameworks.
Corporate World: The internship demanded immediate practical application.

2. Speed and Pressure:

University Learning: In my academic assignments, I’ve worked typically weeks or months for
completion. There was time for extensive research, multiple drafts and careful refinement before

submission.

Corporate World: Advertising operates at a much faster pace. The work/assignment 1 was

making- taking one week or two, now I’d to work in just one day!

3. Feedback and Iteration:

University Learning: Feedback came from professors, often at the end of a project with limited

opportunity for revision before grading.

Corporate World: Feedback was constant and interactive. Every concept went through multiple
review stages from senior copywriters to creative directors to client servicing to clients themselves.

We need to work multiple times on a single project till it’s done from the clients end.

4. Collaboration vs. Individual Work:

University Learning: Most academic work was individual. It has some occasional group projects

that often felt more divided than collaborative.

Corporate World: Advertising is inherently collaborative. In every project, there is no individual

submission. We need to go through in all the position holders and then it finalizes.

5. Subjective vs. Objective Evaluation:

University Learning: The academic grades were provided relatively objective assessment based

on rubrics and academic standards.
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Corporate World: Creative work evaluation is more subjective. Good Advertisement only

depends on the broader audiences and the clients. It is super vast.

6. Accountability and Consequences:

University Learning: Poor performance affected Individual grades but it had limited external

consequences.

Corporate World: My work directly impacted client relationships, brand reputation and agency
business. Poor performance cannot be tolerated within the company. If you give poor outcomes,

they will cut you off from the position. A lot of competition here is to give.

7. Real Constraints:

University Learning: Academic projects often had minimal real constraints.

Corporate World: Here in every project had multiple constraints- client budgets, brand
guidelines, regulatory requirements, platform specifications and business objectives. Much more
seriousness is here to work with. You cannot just submit the project but need to have the proper

all knowledge so that you can answer all end’s questions.

My academic theory learnings to this professional world’s hand-on experience gave me the
whole new era of being matured and more active.

4.2 My Internship OQutcome

From this internship time period, I got to learn about so many new sectors. I boosted my
confidence, shaped me and my professional career. This internship also got up from my

expectations and what not! I really got to know about the real industries.
Professional Achievement:

I got promoted to full time employee in the position of ‘Content writer’, which gave me the

confidence and the scope to work better. Advertising looks so much fascinating from distance, but
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it contains lots of more work and constant work. It takes all your energy to give the best. The way

I got promoted reflected my abilities and potential for continued contribution.
Skill Development:

I have entered into the internship with theoretical knowledge and with limited practical experience.

After the Three months, I’ve learned:

e [’ve got more ability to write effective copy across multiple platforms;

e Now, I have experiences working on major brands;

e Today, I have the understanding of complete campaign development process;
e [ got client management and presentation skills;

e [ have the ability to balance creativity with strategic business thinking;

e [ learned that translation is not about the language only.
Portfolio Building:

I contributed to campaigns for 15+ brands across various sectors throughout my internship period.
This diverse portfolio showcases versatility and provides solid evidence of capabilities. I have
experiences working for recognized brands like Unilever, Pran, and bKash, it strengthens my

professional credibility.
Professional Network:

As I’m working in a leading advertising agency in Bangladesh, I got the opportunity to connect
with lots of leading professionals, media holders, even so many artists who leads the media

industry. I believe this network will help me in my career growth.
Industry Understanding:

This is my first time working in the main industry. I gained actual understanding of how the
advertising industry operated from this. The diversity, creative development process, execution

and workflows. I believe, this diverse perspective prepares me for the long-term career navigation.
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Confidence and Direction:

My confidents throughout my career journey built more. It proved that I can do it. Not just doing

it but finely doing it. It can positioned me for my future betterment and career.
Personal Growth:

Beyond professional development, the experience helped me in my personal growth in several

ways:
B [t improved my confidence in professional settings;
B [t enhanced my ability to handle criticism constructively;
B [t developed my resilience during challenging projects;
B [t strengthened my work ethic and dedication;
B [ have learned about better time management and prioritization skills.

The Internship outcome is not just the employment bust also the beginning of my career. The skills

that I gained provides a strong basis for my continued growth in the advertising field.

4.3 Skills Developed Through Internship

I have learned significantly these skills:

1. Copywriting and Content Creation;

2. Strategic Thinking process;

3. How to Collaborate and do teamwork;

4. How I can practice Time Management and Organization;
5. How I can give better presentation and communicate;

6. How to do research and the understanding of consumer;
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7. How to apply adaptability and learning Agility;
8. What are the professional conduct and work ethic;
9. What is the technical proficiency; how to apply it;

10. How to apply mentorship and leadership.

4.4 Future Opportunities for Portfolio and Career Growth

1. My continued growth at Adcomm Limited;
2. My expedition in Creative Portfolio;

3. My Industry Recognition;

4. My skill Specialization;

5. My cross-functional Capabilities;

6. My international Exposure;

7. My teaching and Mentorship skills;

8. My entrepreneurial Opportunities;

9. My continuous Learning;

10. My professional brand building.

All these opportunities represent the roads for my growth from junior professional to established
‘Creative leader’. Success will always require consistent excellence, strategic career planning,

continuous learning and authentic relationship building within the industry. And I will follow that.
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5.1 SWOT Analysis

Chapter Five: Conclusion

A SWOT analysis of my current position for the internship period:

STRENGTHS

Diverse Portfolio
Proven Track Record
Strong Foundation
Industry Connections
Fresh Perspective

S W

WEAKNESSES

Limited Professional Experience
Skills Development

Technical Knowledge Gaps
Industry Network Scope
Mitigation Strategy

OPPORTUNITIES O

Growing Digital Advertising Market

Career Advancement at Adcomm
Cause Marketing and Social Impact
Thought Leadership

Skill Development Resources

STRENGTHS

1. Diverse Portfolio:

T THREATS

Highly Competitive Industry
Rapidly Changing Technology
Economic Uncertainties
Work-Life Balance Challenges
Creative Burnout

e [’ve worked on 15+ brands across multiple sectors;

e [ got experience in various formats;

e [’ve demonstrated versatility across product categories;

e [ gave contributions to major national and international brands.
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And the Impact was they positioned me as an adaptable professional capable of handling diverse

communication challenges.

2. Track Record:

e [ got promotion to Content Writer immediately after internship;
e [ got positive feedback from supervisors and clients;
e [I’ve successfully led complete campaign development;

e [ was giving consistent delivery of quality work under pressure.
It Establishes my credibility and validates capabilities early in career.
3. Strong Foundation:

e [ got solid understanding of advertising principles and processes;
e [ was making balance of creative and strategic thinking abilities;
e [ provided collaborative mindset and teamwork skills;

e [’ve maintained professional work ethic and reliability.
The Impact gave a stable platform for continued growth and advancement.
4. Industry Connections:

e [ maintained relationships with experienced professionals at leading agency;
e [ was ready to make network across creative, strategy and client servicing functions;
o Adcomm gave access to mentors and guides for career development;

It Opens doors for my learning opportunities and future career possibilities.

WEAKNESSES
1. Limited Professional Experience:

e It has only three months of internship experience;
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e [t relatively junior compared to experienced professionals;
2. Presentation Skills Development:

e [’m still building confidence in client-facing presentations;
e | got limited experience defending concepts under pressure;

e And I need more practice in adapting communication.
3. Technical Knowledge Gaps:

e There were limited understanding of production processes;

e There was very basic knowledge of design software.

4. Industry Network Scope:

e There was network primarily within one agency;

e [ Need to expand professional relationships.
OPPORTUNITIES
1. Growing Digital in Advertising Market:

e Bangladesh's digital advertising spending is increasing rapidly;
e There need of growing demand for social media and content expertise;

e Brands investing more important in digital communication.
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Action Steps: I need to develop digital content expertise, stay current with platform trends and

position as digital-creative professional.
2. Career Advancement at Adcomm:

e There is clear growth path from Content Writer to Senior roles;

e There is also Access to international projects through MullenLowe.
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Action Steps: I need to deliver excellence, seek challenging projects, demonstrate leadership and

express career ambitions clearly.
3. Skill Development Resources:

e We got the access to MullenLowe global training programs;
e There are lot of online learning platforms for advertising education;
e They also have Industry workshops and conferences;

e We got Mentorship from experienced professionals at Adcomm Limited.
THREATS
1. Highly Competitive Industry:

e There are many talented professionals competing for advancement;
e There are constant influx of new graduates seeking opportunities;
e We all need to continuously prove value and relevance;

e There is performance pressure to maintain position.
2. Rapidly Changing Technology:

e All over there are new platforms and formats emerging constantly;
e Always traditional advertising models disrupting;
e We need to continuously learn new tools and approaches;

e There are the risk of skills becoming outdated.
3. Economic Uncertainties:

e Advertising budgets are sensitive to economic conditions;
e Potential client budget cuts so many numbers during downturns;
e Agency business affected so much by market fluctuations;

e Job security concerns because of the economic stress.

4. Work-Life Balance Challenges:
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e Advertising is known for demanding schedules;
e There is risk of burnout with constant deadline pressure;
e We need to challenge of maintaining creativity under stress;

e We need to protect the potential health impacts of a high-pressure environment.
5. Creative Burnout:

e There is always pressure to constantly generate fresh ideas;
e There is always risk of repetitive work reducing creative satisfaction;

e Sometimes, client feedbacks are limiting creative ambition;

Summary SWOT Details of Internal Factors:

STRENGTHS

Positive
« Diverse portfolio

+ Proven track record
* Strong foundation
< Industry connections WEAKNESSES

+ Fresh perspective Negative

« Limited experience

» Developing presentation skills
= Technical knowledge gaps

+ Limited network scope

SWOT

ANALYSIS
INTERNAL FACTORS
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Summary SWOT Details of External Factors:

Positive

« Growing digital market
= Career advancement
* Cause marketing
= Thought leadership
« Skill development

Negative

= Competitive industry
« Rapid technology change
= Economic uncertainties
* Work-life balance
= Creative burnout risk

This SWOT analysis provides the assessment of my current position and strategic direction for
maximizing strengths, mentioning weaknesses, pointing at opportunities and threats for successful

career development.

5.2 Conclusion

These three months of hand-on experience gave me the ability to think broader and higher. It’s a
transformation period for me. I’ve learned so many new things toward my goal and my re-learning
facts. From the academic vice-versa to the professional world, it has shaped everything. Adcomm
Limited is an emotion for me now. From so much dilemma, to this position it all took lots of
courage and dedication for my work and passion. This experience build a bridge on academic and
real professional world. Theories that I’ve studied in the university- communication models,
consumer behavior, persuasion techniques- became practical tools and I’ve applied them daily.

The workplace challenges revealed gaps in academic preparation, motivating and it continued
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learning. The experience I got from applying the theory on my work, cannot be spoken in just one

conversation. It built trust, knowledge and believe in myself within.

My Sincere Gratitude and Acknowledgment:
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Md. Meherabul Haque Rafi: For his academic supervision, guidance and encouragement

throughout the internship and most importantly in the report preparation.

Adcomm Limited Leadership: To Mr. Anwarul Kadir and Afrina Sultana- for trusting me with

meaningful responsibilities and investing in my development.

Creative Team Colleagues: To them for welcoming me warmly, sharing knowledge generously
and creating a collaborative environment that helped me learning more. My special gratitude is
toward Wasique Saikat Bhai for never getting disappointed in any mistake that I made throughout

my internship journey.

I thank everyone, for giving me that space to learn and to evaluate here in Adcomm. As I got
promotion to ‘Content writer’ position, I’m looking forward to have all of their guidance to shape
my professional career more significantly. I'm grateful to Allah the most to have all the facilities

and opportunities that I got in my life and furthermore.
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Appendix

Appendix A: Sample Work

1. bKash (My Mega Project)
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2. ‘Maggi 2 minute story’ (on- going Production)
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Story 03: Late Night Gaming Session
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3. ‘Clear Men’Tagline Options

e Hamza'r 9 Clear, Let’s Cheeeeeerrrr !
o (XE QA T A
QST TS ferers i
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o CAEIE QHBED, fFAET IS |
e  Win ©3% Clear, (g- Like Qe !
e Clear S04, Hamza-¥ WCOl (SCol!
e Hamzad W ferets ba?
Clear fCa @itz e

Selected: “Hamza'@ T© f&rere 51€? Clear [ @i ane 1

(adapted version used in campaign)

4, Closeup short Reel executed script

(Four got On Screen, rest of them are on processing)
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03 SN 07 Qe @Iz () QIF &3 (%) 1 K AT GFGH TR 3T (T

" NI AT T ZRAN"

IR A R [ Yo e eI e F O | (FH @ GH;OS W
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a1 12 @It /e 0, (= @ |

CoA-F 2 ARTRAE:
. Confidence Starts with Freshness.
. Fresh breath, fresher us.

https://youtube.com/shorts/dgUYogYs6ZE?si=QI7Dn_cFp790AK00

TNT 2% X T

CRCT CRNGIANTT (FIETEN-GF KT SN TG | GFD! (N A (TP (AP % | TS
TCS R - FCF TGO GICR ©IF @, G4 1 FF (e (RIG GFV! FE [707 AT (R (T |
GG @V T (7 1 5 (TE IO G G T - GHF A 2D TR (O 6D (GHD:
“Meet my crush, Esha.”

(71 (e 7 @ T 27

(B! G]IF GPOIF AT GO PTG 4067 Giereo F0© AP - Few, & T G 9P
e

Confident Booster ¢ITICR!

& GO Sifre:

“New Closeup - Your New Confidence Booster.”

https://youtube.com/shorts/paiQ5maVvql4?si=mi0-iOAFZ3kgqAL3j

Closeup - Reels

5) TR | FTBIT (AT TP T “HIEre” T | (-G [oe12 Qeml (G (A T
FIEBICIR A Q0 WS |

TEHE (FT9Re S FICHHT MR R0 (e |

P 1901 [re Te qems IISBIEH @O AT —

eify Frerer”

(15 B)

=TT g 191 e fars et s sifsca e —

"efire e
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(IO O (=0T 0T —

"That’s wild! So, why not at the same table?"
(RETB! RET (1Y ST @S T FIA e ©Ifeea a0 —
"It’s Closeup, so I can sit for 18 hours!"

(16 § 2 facafifo)

(RO (0T 0T —

"Let’s sit..."

G PG e «foiey I

(- =18 SifFIE: (Option)

. Confidence Starts with Freshness.

. Fresh breath, fresher us.

. Fresh breath. Green flag unlocked.

. Where breath begins, closeness follows

Q) TFO! WF (I FE (ACH | BTG EIFE CIRFEBIER 350D 2l |

FRECE GRET I671 AR GT 1 TR @16 TR, € G- @0 A9 20 I, TR S
S MEre SIfe AT | (TPATTS Bfer BIsF N0l TS &g — SFX U )

SRRE 72 7 &© IECo UF I —

“POINA TR S I (AT (e (A€ Hil ©fF e (MfF IR SR | ot @ifyy Gt
TR IR THCS AR 7, FOMF @2 A9l AN I 1 72 7947 T2 TIFeAaiBl e A, T
TR YT B0 P ICF 9T 3T WS 901 T M |

T ARSI A0 0, T2 @ @2 e 0 — (T A ST @1 @ | e A A wieee
JFICR AW

¢SO A A

. Confidence Starts with Freshness.
. Fresh breath, fresher us.

. Fresh breath. Green flag unlocked.
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. Where Breath Begins, Closeness Follows.

https://youtube.com/shorts/f2XINqGeeDQ?si=C6kBFOhGJ1pD-0YZ

©) SIffS vo!

5 s 2R | AR 1 i g @i AR o fee veta JeAnf It o A ot e
ST TR | W B — i AN Yo s 2oz 1 I 191 @fts (giaes ey e —
"qrSt A"

Gt ARRE AN IGT A 991 [eE FIeot o T @R 1 AN 99 @ @2 6 I
O (20T I —

AR A siRe 9 qobt @7l

T o, et (Sl (R b XIS Frew [Nl

(Option)

i L., R S Tt @l

&q1 TR, U 0"

G ECE ECRCI T RIGR

. Confidence Starts with Freshness.

. Fresh breath, fresher us.

. Fresh breath. Green flag unlocked.

. Where Breath Begins, Closeness Follows.
@) T TN |

TR FT HECR | 901 (N TP ETiie FICHA (B0 Bl GoR | 3 7, QF6! (R0 97 DI
FIR Q0 TEAE I AT —

"HEPR e (@i — “SIEPR GN IE” G playful ©H)

(BT 26 R (IR SIFR | (RCET6IF 2PTYR (ATR (OIS (RT (e, I —

ez

(=Tl (e ST @F I MR e oifee 969)

"Fresh breath!"
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(< § facafeifd)

(CEDT (@0 0o @ (RGOS e Tt 1 (=eeTh! <eet:
"Fresher us."

[ RCE ECRCITRIGR

. Confidence Starts with Freshness.

. Fresh breath, fresher us.

. Fresh breath. Green flag unlocked.

. Where Breath Begins, Closeness Follows.

b) FEWE TG BCZ “DIRfTE Q2 (I | GFE AAFTCN FICT FI G601 FA 07, A
G L AT GFCF 7T FACR |

A FACO FACS SCe HAlfoz —

“Fourteen...”

(AT 23 OF TRTRI )

GBI (R O (RETRF FICIR AN Y4 Qe eoAfes1 e qeet —

“Fifteen.”

C=CATO! (COIA @1 (@2 o] R~ AN I

“Next! Next!”

58 (0T @ @F C12 -9 @bl AN (IR @ EF T S I O IR QIR
S AR 87 MiF | GFF (AT, @ G 0l IE; (T SF A IR, O[22 M3,
“Fressshnesssss...”

AR @CT 6T

Co-OF STI2 SpIfeRTE:

. Confidence Starts with Freshness.

. Fresh breath, fresher us.

. Fresh breath. Green flag unlocked.

. Where Breath Begins, Closeness Follows.

q) Trat fbe
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AT G BIF IF (oIl 2CW 0T B! (RECR | BIF B L@l - I8 (2 A (72 |

Fifea T AAF @ FoT01 FIC | @TE QT T F06T IS HeA( | AT IR Q@ICST M O,
S e 2o A FewEEd Wed | 90! 2Em F6- W FHICS AlCd, I "Uno!" e Mee
AR | (T FRME OIFR... (F& AR 7l | A8 I, AR Wb F61 T F2T A PR

& | o8 i o33, O e 31 (NGEs! oI e et (ot | 1 4 A1 4R A
(ITR! (T 2T 3@ e @2 (6F 0 | SIFE (RO WF S @61 T T A3 |
AfFa @ @9-9 (TG Y2 2 IR | (g oo foes =i 52 qeet =1

01 T 1 =R ey 71 0 (=R s e am

(G L EURCI T RIE

. Confidence Starts with Freshness.

. Fresh Breath, Fresher Us.

. Fresh Breath. Green Flag Unlocked.

. Where Breath Begins, Closeness Follows.

ob) OfF b I | T8 Jifrs FoTice (ol @i @/l FHACS |
[V AV Y& SF-wFq [FoFre e (AT 2oz |

SR seifalbe, T8 TeEs T8 1 (FC FICE (A FCM |

R (T T8, (@D FS |

(! TR/ FHATS T TGS —

(=R 9 ¢ et S @it

@ 2o (AW O, 0 A

(RETBIR (T T IR (NCAB! BN WS {1

c=e=To: “I'll take care of it. You can count on me.”

93 JZCS3 (VB (BICA (ZCETHT green flag 20 ST... WA (12 70 fresh breath-a3 gi-
@ (@E): “=iE, e

(== (CY): “Rf QAT?”

(NCIBT SIS oIy e (RETOIA AT QBCS & P |
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ol FfE 21

(o= AT S G 26 GeT 6T |
GG o

Fresh Breath. Green Flag Unlocked.

5. Script Sample - Surf Excel (10- 15 seconds, Week 7)

0b) FIRATT FHIT FBI®

TS q PR AR FHIE FHR IR | 2R AT HAweet ice am

AR TTE! I AN

g FWI-NBF wior | f58 ©492 Foel B SN «@fg!

e (A We): 2 comRt 2T Pis B wieR, ARAM! @15 I I HA!
vere e sAifre, fgafee, @1-239 oo w3 S | WS GOes FoIe (e |

T 37 Surf Excel fea wist ez, frea wieon R

oR) AR frefastift

QB[ WA GF (Il MG SNE RSB (AR 1 20N FoI ©IF FICR ST @A | S
(TS ST 6 W e |

A (T 2): oI, fo-acy fCrweiat KN e i It e

T (FrEeS 2 fw): Sires ARk, @ e MR @ik

G f6-I0H G FThIA FCYE I YUS GF *IB [CA! (olfe!

REE F2R: Surf Excel-a7 ISl FARFCES AR, ol f @ G4 |

0v) ARJHA G5 =nfle

AT ATFBH FACZ | TN IR (9% (ATF ©IF I (FCC (77 | A2 AT 20 A | ST 9
A T, 3T I 2 Ao |

I8 (9HIZC): AeE g T Foaa Gy coRie?
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TN I5I3fET™ (FOH-8OF, (F3D A (F39CA 3 (TR |
e (GNGre*aE (Gien): 6 [Aems, AFoa 1 o P TSR AT
R Jo=: wiol T, AT @ TG A

6. Script Sample - Pran Milk Powder (10- 15 seconds)

Family Moment

wig-mifv, -0, S AW e A€eEE GRe 9671 W S q0ge A PRAN = AR
VT TR JIC6R | IR 719w, TN v @i e Prael oral am.

foe: TR #f7ER (A WP AREIE, PRAN fiF 2SR afsll Y30 63 (It GFoRg |

7. Script Sample -Lifebuoy x FIFA World Cup 2026 Announcements

1. &N to every *I29, Bangladesh cheers with Lifebuoy at FIFA World Cup 2026!
2. Lifebuoy brings FIFA World Cup 2026 to <19 qtd QFAICL |
3. One game. One world. One protection

Lifebuoy Joins FIFA World Cup 2026.

4. Every cheer, every goal, with every wash
Lifebuoy joins FIFA World Cup 2026!
5. Lifebuoy unites the FIFA World Cup 2026! AFE{ QICS, *Ife 714 |

8. Copy - Closeup Ad

Closeup_Haliee_30Sec Client: Unilever Bangladesh Limited
Product: Closeup

Caption: Haliee

Duration: 30s

Mode: HD Mp4 Left Side Logo
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(Frera-9

G Az [FF @& G

AR g

q FI]F AL TR T

IR faes @
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@ oS NPT S T%T 21F®

FAIRE Sbr W

2R

Jingle: %" 3 X 2@ 28 T J

@R

Jingle: % 2C¥ IS G FreIT f
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Jingle: & ¥ ¥¢F ©IfF @7 R 4

CSINIF 92 (T QTAMRCA

Jingle: % Jcoere A7 AT f

Jingle: 4 ¥77 377 vy
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Jingle: & @17 9T T F

[AORIES 3@55?

S G MAO P
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Jingle: % 6 ¢ 6 4/

G Sb BT ATOS e

FAe Sb qBT Ao g

9. Podcast finalised first Episode script - AMA COFFEE

Podcast Research

Arogga: FNWCT G0 TSt Ficir

S, AR @R o

A @ #G fGThZe: WA (Arogga) - IIGACH 2L (N9 SeAIZA T @17/ SRIAIE Al
IfeR, fobifim, e ceres [ v

TP 7o (NIRRT Y 8 A cefereis orat

. MW 00 |

o (TEFRIGE: T, AT |
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- (e e (PR e)
- 1w 2T (Fifbe)
@R ;@1 AT I FAS 1, FIK (G5, THF FPACBT (RSl | AT
R QIR 7S 4|
Arogga- History

= afoero | foGeam

3030 aifsdr @FISTe (fCHE (Tlrelf T e &% |
20%) () A% T2 | 200,000 USD AE Fifwe |

3033 JFfee | . W@ usD, Hyper (Fiferes onifer) |

2039 (@ERA) | ke wfee | 8 e UsD, G5 ¢.¢ e UsD |

2038 (W*PB) | I 61 | Digital Rx: Arogga Fights Counterfeit Meds |

03¢ (e Y00,000+ BTG, 55 FfeEH+ (TRTEIN, W 000+ (ATTIFA |
@SS ¢ eyt

ETSfT: 2033 (ATF 2038 T @EFG v @4 Ifw (Iw= |

Fifwe: GO ¢.¢ NfE™T USD (00,000 + 5.¢ fRfeRE + 8 faiferm) |

JFCGI693: The Venture Collective, Hyper, Iterative, Stella Maris, Ratios Ventures,

Sketchnote, Epic Angels, IDLC Finance, Startup Bangladesh, Alex Rittweger |
TS S_E 8@ (Al

T @ Y00,000+ 385G, 53 e+ fEhE (efererq

(T3 93,000+ (CHT 8 (FFY (AT |

AT T B =19, (2 AT WA wAE

aAfF: 3¢8 T (03¢) |

SRBSTG: CAIfE IgIMI InspiringFifty Award |

QY 2@ T ATF6 8 THIRGT

Investor Talk (R0R€): 'Arogga - Bangladesh's #1 Digital Pharmacy' |
Investor Talk (R0R9): 'Arogga - The HealthTech Platform'

Asia Tech Podcast (20%): @& Nrewiz |
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@R R HOes& (ADCOMM) (ATF TG T IO Gof I=feT &=:

ATHIG &6 " Il - Make your own road!"

2P (Ffew TR GIgRD) :

Hello Everyone! Welcome to our show- AMA Coffee Presents- “Make Your Own Road!”,
iy FifE TR GIE | S GFHIEITE QIR FA I61 AWM (@GR ON-GER
A - A7 ReelF (R qresfifft (At “@eel Yo S A8- A @I Amazing
Journey! SE (12 i foTe =02 SR WSS (9B, [nspiringFifty SGINT GIH/F 3R
R P12 @ifemt Tepmie | S SRR |- ¢.¢ fNere et wifer (@ v [ere
TeICHR I ACEHCB Extraordinary Fes- S[(AIG1E WG SN &7 ©IF IR (F | @IfE],
SEEADN § W ANl P SACRA?

Big Idea/philosophy

>- SINAl WITCS BIZ qIMH ¥ (0P | @lfE, Actually IR @CS 51, GIFN G061 Wi
GIRfEAB PO ART? How was the Beginning? (SIeTed HIGHT Mea- 781 S04 oA@w
O T WL SR ¢ATA?)

. ST AFO! (O GV (FISTTT R (ATF B ATIR! 030 A [CEHT, FFTIS beCg,
12 JMere T Wit W SN fred (i e #Aife 91 1 qeeeee 91 e Tm ¢
I T, AR Wo% WTHH I [&fP1 JA0Z, [ & &% NS Gk e @ | aifyy 9
[N SN, @ 7 @01 FSeDie 2o IR @A SedAbs el s ceferelfd 263
RS (G G0 oiF M e, 68 S| 0,000+ (ATCIE 7T BoTCR |

R- T4 634 QTN MR (ETICHAT S I F i (R 9 &) S AER
A8 (R T SR T2 P AT R e el

: T GFY (O] IT AW, T8 ©IF AZRS WS W7l 2wl | T GH/F: &N GBI cofereifa
3, TACE M UE QTS T FICIOICS, W7 WS S T TG A | 2 SFOF W 7l
(AP (I TS AT | ST 2 AR GF ST 27 FACS | KA WA, Frsiieas Az
7ea, S 93 TR (535, TFF FPANCH @9 I (@AL AR Siet Ao | SATZIGTEAE, 5
ffere+ coferelfs IR o o5 e QIR 72w 'R0 R dfefe 2o |
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©- TR e Feig wAfemifae Faa? Rtems @ UEas o @ @0 w7

: @Rl feceeacs Freifer fefetie wicir Afe, fog sifemdfe i 'caeial =i e f2emea | o=
vy @EfERE [Kfe 77, @ @ =i [ias 1 @A W @0 vy 30 @7, 58

I S (F3 | ST (2TeIF, FOT (ST, WiF Q¥ BHRF A A J@ | AGWCH b
fAfere TR =l R E Al (@ I GTH’ @3 WHHREDTS, qTe T O @iy
A BIDT (XA AGAE" |

Foundation

8- QIfE-w-rem-2aney - @2 fiw Rsw @6 g (e @2 view= B
Y tefR F9ET?)

: 92 TR oI (O SN AFEIER ({36 GFs! i @ifea], F138, (@EAaae FPATT (AT
qrfR | AR, @ $5s, (G WS, | St (CreSHowes @F7 NG | TR AGHIoFH T
I, TIF TG AR OLAF (N3 | A AQIE (IS I G 23, I *M0o I07 A2
0 T TETON | BRGE NCE 2020-9 &F I | ATHFE (R FHIET FC | WG S8 TCAT
o, fFg TR IT6! 8 AfF ATz |

¢- (FISTTH O STFT qI0! BIZC V- FPGGH, AGOLIN ATFN W (RS SRPAGFoA -
@R e & 5t Freir AeiRe FAET?)

. Fifee e BiteTfe 513w, fog @612 i (fbte ! siFeieE (efrelfy a1 ov@a T
TOACR 2T [ I, FRAR (72 | SN (@G (RIG @RI FCOE AN AGAANA I, AT
AZCIATS (G e | (@2 Gol SHIeNNEGCs Y T e IR0 e, e Fee
@ A WRADT AR (53 [T FAR | AFS2© FIN G5 F(F | AT IRF3 200,000
TEAF AT FIfTL (I (F A9 FAAN | QA9 00,000+ IEE, (2 HITEHATAR ANWA A2
*+Fe N Itz

The Challenges

Y- S SRS |, T8 oAigw b ¢.¢ e wee iR off, wifteww 7 v amhie Fare
I AT IS (T2 IERT? (TS AMeTT o7 BT I8 217 79w It 51t w@evFam@
TRYR E=A?)

. 71, ¢.¢ e Tae Fif$2 1 2020-9F 00K (AT &F I 030-9F 8 e 1 @Bl AT 7]
o1 HoIrT Tt fem1 96! WEreRR! HitEe Ze HItETs 0 2NeA | AT (ZEAEF GF7AT
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A, ©IZ AN (G2 (AT B FIAN | (FACH FIETO (NIAH2 A FIoeT, P S8 TR
O SCHTE 2715 21| W SRS TR 9o Fuefce=a o7 B [fwe emig Mo
wifee e (@ld eace, 68 bitiseti sisime <fReee S ol F6 FA0e 2|

q- e FSe BT BiFEmw woite M witTe Rret? «iq TBoRmT FegE @5w?

. Tt weeR ReT witis cof feet fogh! 2ere | @ifSt (FerT SN e[ SFefo, o
InspiringFifty SHIEACH! &4 FCACR (X (TSI I3 AT S | & [Feapie? Siwafen
S| L00,000+ BTENR (AF T ST @ "< A GTF @R 77 | [eey Fea wfzens
0T, AT 07 ERTA Aeq ARTETeR | 9iNel (12 e F SFofRe 2nare Fafz |
Investment

br- AR AN S 215 | ANH S 00000/ R FR AT REM 1 ATHAG GBI @RIF
AfSraferm @32 & Rt ©ite? What was in the letter? (2% 00,000 THT FIBLFR THG!
- eI feretem, &R avaire= o F Hrafeem?)

: AT FIGRT MO (O ANEK FOIfb! 2035-GF G, AT Startup Bangladesh-93 igid
AN | ACATERIs (SO fereaifeemsy fyesifer: 'Qieanecs) Fvet el voy TMCHE FoR FACR, SN
feferbret AR (62 M Wbl (&% $99 1 &N 27 0,000 (TfTeIfF BB | (B MR 2=l
I (@ 9 [CTE A0 FeTS TG | 00,000 TEF (A AN AGoF [T I, 9K
7B SNITHs S.¢ WETTTs Hyper F@Laa 212 Yoe1 Moz |

- The Venture Collective- (& &€ &, VC Winter- @ ¢.¢ R wag @ T8 @3®
FAEH | - TG TSI & | 07 AP TSR ST CFea?

: 2YMS, TN e 1 | (TB! T (ARG TN (TN AN 76 (SR 357165 MERfR) |
eIy, ((5'6qF @ P41 1 Linkedin, 216 3Ters Aeq 1 weixs, @&fest A, fHras=q (e
C¥TTT | IR Soo+ 945 e Fieefe, @ G6IR SINITre AFCTTE (I |

0- FBIAVHFET ZACSIHIR (FCA? NG IATSIOIA (A 777 / (R ITCSHAMR IO
AR ¥eevnd RET feeab Face?)

: BBIFIIE BFCYIGIA! (AN Hyper, Iterative, Ratios Ventures {3 T® (A Bigel Sl
CaTE QRIARCE, O (RFLGF (FoR SICA, Tl IEAC RO AP | TP SACSIOR (@
IDLC, Startup Bangladesh '€ @iitg, &8 (2R_IeTal (Zfere FACHE @31 @Bif (Bfeie ex wwe =@
A 06 TN QUGNACHR 9 (FIB NI (2L I (5% FAMR, T (NG FIH FCA' |

©Daffodil International University



Page |60

TechFundingNews-43 Sto! e Feite o Crunchbase (&8s WA ©Itrs QGIg FLEMN |
(@B O (ALE SN b e (FCefS (el

- R TEFBI| TS (@2& F7 &9 [ & 3t @re =fea?

: PR TGO T @3T Floe, (8 71 TW (I 41 27 IAYE | AT 20399 VC
Winter-¢& (@38 A2 T4 TMI0 TS 2e | AT, I95-2(F (39 0T (AN (@9 QANTR (@l
95 (oferely | fashy, G amid w1 5y e efreifam @bt gy, ABaRfe i
TN (STIPIE PN AL | T 20© #M1T (=B AT (AT WF A, W ZN5ans = Gl
wy A5 T, EIIE SIIF | AWM (Fa QBT Y32 OIS IS FCACR |

Expansion

3 b TTH+ T — G (IR NCHBL B F?

: b T+ TOEIF (TS AN TGS el ffersie w5 | Ee Nfeas @ik, TToiam
FAED AL, AT '« (W (AP A’ o171 fofve | Tvgreamima AG=f1sl, @ it
CEAAN | AT ETTH AN FEE (@FR I, CAICT 217 | @I FNCHZAS BIeAIR, @ QT
SARCTH 308 | (A 617 'Digital Rx: Arogga Fights Counterfeit Meds' ¢t @ofifa<s caliel
Tz | 9] Wfercw, Bresfibe wes @ie 28w b f4fee |

50- b @9 (FTSAC (Al How have you done that in this short span of time?

: b 89 (HCOE (AL 0% (ACF 038 GF6I Qe gl =6 - FHOHI, (2le TiEelf{wE |
SR (et OB, (@2 (@leF @ @ | Cest aAfbIEee AR (5311 a9 P 2
g et | Fif: M BF WPaT TN, @ AI-(RTC (FRNCEIA | 93,000+ (2T (T
IE TS T W51 B 2T eaF @i =6 [orK FIe @foe F40e (orafe awa |

8- 203¢-9 AT b R wetica whelf WFB- wearya 2o Il = ey W
IEA?

: 03¢ Y e wetltas Tl WACFE @R ENg Sl wify s s arsE 935w
TS S GTF e ite, [ ARG 3-2% FOF FA02 58 A3 G @1y e
ceferelfa St =% o7 HIfNf ErF EIfeRE (o, o7 (@HL F2K WA [oNe I i (G-
FTACCOH Q@9 TR WD R TR | AN 07 B, AR Al AR 91 (O Foi
RS TS G2 GBI GBI G (5 |
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3¢ TR BT S¢o+ GIRI G | TRAMA AR T AT IM AT Faeew 1 e Qafae
@ RSO FCAN?

: B se8 & @, 2R ATPIG! SN FIETHR-FEGE | 8249 (6 LinkedIn SIF GAIsle &1
(ATBIC (o195, ©IeiF 21 cv [fee I G % (55 | ToRfCT 9 © ATT- @ GF (575,
RESTRE @ IS IS IR FlOIR? AR Fevla 66 b eistions e 1 e
TiReiG rer i, R 0 feeer wiferes | @fr e Mo smere s Aite Tgaal
Arogga-d '(AICSD SIS TG GBI 4T WS Al |

>u- 3y Tfemw cefereifem ¢BBl- which is massive in our country -what is the insight here,
you think? fFE5ITR Sty Ft 1T (FeCS ATH?

: 5 T ceferelft qestiones &y WifsTe, FMRE R0 W@ B Fefof~eas! [{era S ¢oAP5-
(FIfoT, T4 ATERA (T WICFA (F0LCR | G5! WA (@ b @32 e I s, fefesE

G FOG T | RPCHICE SN (1 AR S 2 T (5B, GRTNCH @i et S (ifo+
BTTIR B0l 99, Afiel GHAPR GFAT I | T (VO I @A F96 0% FAC,
I AR (2l e B 6 41

9- 7 (SR qeite HERP-co N LR (5F A7 AL 537 R Feae? (1 YR @R
Dark Environment (SICe N7 (F (ACE IBICS AT (1 2-(BF & ML 52 CofF
IE?)

: T (TG TP QTSRFNCND (/ATF NAE ABICS WA 2E-(5F HA2AR (537 [T FcaR 1 (5
TICC FFHI-FAC FIfFe | ATOF (ATCFT T I FCF AL (5F | QR (T I F
BTEE fce (ofReE TS 21T | M2 (53: U3 WITHEORE (0T SWARTH, S #A96-
N2 (Tferelfd | (@ e (72 1 AIEPTE FT ATt i @miffd Feger 1 o000+
(ATCIF GTF( (TfeTON, WK TBS News-& Ie FRCR SN FICBRIFs FIROME | @3N et
TR BAARIG I SIE! @* @32 Sitett =il |

Motivation/ Skill

Sb- InspiringFifty ®HNeAIG- How was the impact on Brand?

: InspiringFifty SHIGATE 2038-@ (7T TS EN7F Y42 ©ICaT 1457 ©Y W &= 73, Arogga-a
G NEACO | RFCA-TC (@ (ZHAGF AT 200 AR @61 @93 Fgpfe =« w7 371
G FOES ([@TUCR @ Asia Tech Podcast, 201 36 [T 2CACR | A9 F3TA1? 20%
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(@ATTR | BASHAMA IICR (FCREAD AR, A Brwg @IFE P61 77 fferey, @bt asme
'FIZ5 FIEBIARED' S (@I @Bs e otz |

55- TG TBIACATAE &) SCAIYT (TR THAATTHT I APCI?

: SR (AT TP IR, @ISETCRst I | QI (@Ifers &F 36 ¢.¢ e Fifde, vook
BT (IR 1 T8 A Soo+ Hrae= (@B | Bom A @b (A v e, v e s
AT T 6, S BNG (FIP BT ARFBEA (BT | Arogga AN FCA (T ASACH (RETABH
(5% Q! T | (SINFIe FACS AN, &% T8 §- (TF IR & ([@IC |

FFIERE:
1. Digital Rx: Arogga Fights Counterfeit Meds |
https://www.forbes.com/sites/geristengel/2024/08/21/digital-rx-arogga-fights-counterfeit-

meds-in-bangladesh/

2. TBS News: Healthtech Startup Arogga Raises $5.5M

https://www.tbsnews.net/economy/stocks/healthtech-startup-arogga-raises-55m-seed-

funding-regional-expansion-726534

3. TechFundingNews: Arogga Closes $5.5M Round |

https://techfundingnews.com/arogga-closes-5-5m-round-to-bring-healthcare-to-your-

doorstep/
4. Asia Tech Podcast, Ep 1441

https://asiatechpodcast.com/2021/09/29/asia-tech-podcast-ep-144-rosina-mazumder-and-

yawar-mehboob-arogga-its-genuinely-solving-a-fundamental-problem/

5. ExitStack: Arogga Closes $5.5M Seed |

https://ecosystem.andorra-startup.com/universities/f/all_slug_locations/anyof_andorra

6. Investor Talk (0%¢) |
7. Investor Talk (09) |
8. Crunchbase: Arogga Profile |

https://www.crunchbase.com/organization/arogga

9. LinkedIn: Mustafizur Khan Post |
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https://www.forbes.com/sites/geristengel/2024/08/21/digital-rx-arogga-fights-counterfeit-meds-in-bangladesh/
https://www.forbes.com/sites/geristengel/2024/08/21/digital-rx-arogga-fights-counterfeit-meds-in-bangladesh/
https://www.tbsnews.net/economy/stocks/healthtech-startup-arogga-raises-55m-seed-funding-regional-expansion-726534
https://www.tbsnews.net/economy/stocks/healthtech-startup-arogga-raises-55m-seed-funding-regional-expansion-726534
https://techfundingnews.com/arogga-closes-5-5m-round-to-bring-healthcare-to-your-doorstep/
https://techfundingnews.com/arogga-closes-5-5m-round-to-bring-healthcare-to-your-doorstep/
https://asiatechpodcast.com/2021/09/29/asia-tech-podcast-ep-144-rosina-mazumder-and-yawar-mehboob-arogga-its-genuinely-solving-a-fundamental-problem/
https://asiatechpodcast.com/2021/09/29/asia-tech-podcast-ep-144-rosina-mazumder-and-yawar-mehboob-arogga-its-genuinely-solving-a-fundamental-problem/
https://ecosystem.andorra-startup.com/universities/f/all_slug_locations/anyof_andorra
https://www.crunchbase.com/organization/arogga
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https://bd.linkedin.com/in/mustafizur-khan-85094026

Company 2: Booktionary

R @35 fefeder 3 el

ERBIE (Booktionary) SI<eTCAC* R OF5 TBIA! TeT2d I IBTN, A Tgd € JIZ© I3 (-
(BT, GBS G COICATTR AL AWl T 1 05¢ AT WPNGAR Fefeffiba aane Fwa,
(YT (IR QA AR, @2 2wt afodt Fea | afedmica @1 7 2 q3ceiitrd oy
G5 e, AT Qe AYfE- O T CofF 1, ATe 72 (&1, (@1 A A F41 AW 9F
03 | T @S vyEE @ 3-FIT ABH 77, I9L GFLACETT IS @A P,
FACIS FIED G2 AR I2EF NG AYS 29 | https://booktionary.com.bd/about-us
IR A @ e apeiceiie GO ©oF, 68 e s «ft Jree, Tt
33, faeal* o 93, W/ A e 923E" e sSwepfife 2R | @i diesme
Yo% 2T TTAFCC I3 FAAIR I W32 TG /M AfSDies & FPoNRes AfSH aFie
FE | O OF (FOCFGIF TP *120F G_Fe @32 332 (26 8 we 3o BN (Wa © &= +3)
a Mg Gff +ifpifeTe =0

Booktionary-a% fST62e @ WRAGSIA : https://www.tbsnews.net/panorama/booktionary-
virtual-nilkhet-50113

A QoSBT fsifte
205¢ af oD qrEE 2ot FrRdime am afefe | awitefie
2T T (T |
2039 PR AN 25T B FCF; ool 8 EOHAIR T 2 |
QI AT
038 RIERDIES Shark Tank Bangladesh-49 &% «foece fFoa W3e foe

(«fete) aiforeas S a1
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https://bd.linkedin.com/in/mustafizur-khan-85094026
https://booktionary.com.bd/about-us
https://www.tbsnews.net/panorama/booktionary-virtual-nilkhet-50113
https://www.tbsnews.net/panorama/booktionary-virtual-nilkhet-50113
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038 FifGe Startup Bangladesh @ Banglalink IT Incubator (&
SNCSIBNG A |

03¢ cang > fferae+ 38 AT, 33,¢00+ GBS 8 3,¢00+ (TITTHT
T |

@reE, T2 ¢ 3q0eBT ©Y

I Mg crelve e a4 23 |

203¢ M M @F FHG (AT Bfore ANG AW 1 > [WerwAe @ SCR TR NG | 2038
s Shark Tank Bangladesh-d I3 wo #1¥ Bl Fife PG TR, @RITT @R 3¢%
2330 @ T forea @ieH fel | W8 IR Startup Bangladesh Limited @92 Banglalink IT
Incubator (ATF'S TS TACTIGENB 217 | o1 RITRINFIRIHR 0 SR Flfersy TR GIgAr
3R A SREM, T AT 516 ZFHEEER ~Affbe 4|
https://pitchbook.com/profiles/company/707370-04

IS &< @ (@A

03¢ AR O TR, IFANTT TG H,008,¢¢xB8 @ 72 T TR, d3,¢Luba @M
R QDR AR G2 5,¢88Bas @ T (OICT6 T AR | IRATFIATA ey g
fermIdiors =it Rfon Srgsa @R MR #1o0ed IR (e AT RFeg »iedl eIz |
TS JF*AIRT (2TIF FOEC AR AR 9,000 I3 8 EGHAI ABHN, €L ©FAL

AT (efereifa FEH awe Facz | [ermeir 3o, see, e ¢ st Fmoma
G F5N A, (GolF ¥ forag ARoe [yl AR |

fafen sreia ¢ e

2038 A I AENmeg Sefad e [l i shark Tank Bangladesh-¢ o 2|
A3 (AT T P FAED (2TSTCo RITERITFNTE A A¥ST oA g7 AT
JENC “RTSEPAiT I PoF” ReR »fifoe T3 o 1 @777 @3 «fs @R Boe
FHCEE @F S T (S I 77 |
https://tianslab.com/booktionary-shark-tank-bangladesh-update/

FEIE-9F @A e
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https://tianslab.com/booktionary-shark-tank-bangladesh-update/
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W& info@booktionary.com.bd , support@booktionary.com.bd

CTeT/IBAT (AT AFE: +880 1777-444029

(2112 '€ WhatsApp) +880 9678-800653 (ZBe112H)

R© s [ S BOOKTIONARY, 68, New Super Market North D Block, 2nd Floor,

New Market, Dhaka
Company 3: Babuland
HIW: Babuland Limited (2084 (Zaies / e [{ave @)
babuland.com+2BDJobs Live - job site in Bangladesh+2
FifFe: 056 AT
BDJobs Live - job site in Bangladesh+2Future Startup+2
% / e
- P T, RS 8 ANEE TSI SR (redl « o faiew, ¥ 8 AR
AR | Future Startup+2New Age+2
- *I20d QIR (LI A I RS, fH-518N @i aio Fea =i |

New Age+l
AfROTET FlotCa:

- sR-aAfedreae (Co-founders): Ishnad Chowdhury €32 Anamul Haque Collins_
New Age+2Future Startup+2

- Spicfer f¥ta34: Sarder Md. Anamul Hoque_

The Business Standard+2Future Startup+2

A4 ARPTAR: GIF! *120a [fon @afer =11 9@’ — Mirpur-2, Uttara, Wari, Badda, Green
Road, Mirpur-12, Dhanmondi, Shewrapara, Narayanganj, Luxmibazar, Azampur i 1_
New Age+3babuland.com+3The Business Standard+3

AIRE [t AfS W &l 80,000 M@ Babuland-9d B *aw I (242w W)

Future Startup | *It8 AT 90,000 FRR/AGT aRT ~ifFcaa el 206z

New Age+1 1
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mailto:info@booktionary.com.bd
mailto:support@booktionary.com.bd
https://www.babuland.com/?utm_source=chatgpt.com
https://www.babuland.com/?utm_source=chatgpt.com
https://www.babuland.com/?utm_source=chatgpt.com
https://bdjobslive.com/company/babuland-limited-3202?utm_source=chatgpt.com
https://bdjobslive.com/company/babuland-limited-3202?utm_source=chatgpt.com
https://bdjobslive.com/company/babuland-limited-3202?utm_source=chatgpt.com
https://futurestartup.com/2022/10/25/local-indoor-play-zone-startup-babuland-raises-new-investment/?utm_source=chatgpt.com
https://futurestartup.com/2022/10/25/local-indoor-play-zone-startup-babuland-raises-new-investment/?utm_source=chatgpt.com
https://www.newagebd.net/article/184359/article/article/35972?utm_source=chatgpt.com
https://www.newagebd.net/article/201658/index.php?utm_source=chatgpt.com
https://www.newagebd.net/article/201658/index.php?utm_source=chatgpt.com
https://www.newagebd.net/article/201658/index.php?utm_source=chatgpt.com
https://www.tbsnews.net/economy/corporates/banglalink-signs-agreement-babuland-limited-597006?utm_source=chatgpt.com
https://www.tbsnews.net/economy/corporates/banglalink-signs-agreement-babuland-limited-597006?utm_source=chatgpt.com
https://www.babuland.com/?utm_source=chatgpt.com
https://www.babuland.com/?utm_source=chatgpt.com
https://futurestartup.com/2022/10/25/local-indoor-play-zone-startup-babuland-raises-new-investment/?utm_source=chatgpt.com
https://futurestartup.com/2022/10/25/local-indoor-play-zone-startup-babuland-raises-new-investment/?utm_source=chatgpt.com
https://www.newagebd.net/article/201658/index.php?utm_source=chatgpt.com
https://www.newagebd.net/article/201658/index.php?utm_source=chatgpt.com
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e =t
- 00 AT ¥ (A(F “Green Road” *M_T (ATl AR |
The Business Standard+1
- Dhanmondi 8 Mirpur-12 Q&I SR ¥ (AT “AfFg 2el (0290 G ML)
The Business Standard+2The Daily Star+2
DI / AESTS!: ¢-F 9IS AT 41 20A0R AMG WG /AHCTI MG, @A (@ Tfe 2
TR | New Age+l
qFF € qAMIEY:
- Banglalink’® Orange Club-g% St &) f0aa =—Ited (e o< 2002 |

Dhaka Tribune+1
- LankaBangla Finance-d FICYAmE e [ReT =ited A tofd =91 2B |

Daily Observer

Rfe ¢ wdww
2033 A & b8 @6 (BDT 40 million) RGN FHea® T4 2 @ite@ ITCS0AME LI |
Future Startup+1

Tou RfSee@ioe T feer: Olympic Industries Limited (executive director Tanveer Ali),

Adcom Limited (managing director Nazim Farhan Choudhury), Care Nutrition @< CEO
Eddie Bearnot eiW | New Age

R (Expansion) *f{FEl ¢ asife

DI 0 1A ASITAL: Mirpur-2, Uttara, Wari, Badda @9 #90 Green Road, 99%¥ Dhanmondi
8 Mirpur-12 @ 141 (117 “fqsg«1 1 2R | The Business Standard+2The Daily Star+2
FoeiRfer ewer: aga Py *M14l FeEfe eI wAfvEmE ofqFga q@CR 1 The Business
Standard+1

e fRBIF: Tl RIS S *120q FRAICIR AFFANS |ICR | Future Startup

SRYTS THA@!: 2039 A N0 AT AR ¢oft =M AFTS AT, 32 &fS =7 IS vo
Y (Yo oTF) MwtEF (TR (ST 2J | Future Startup
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https://www.tbsnews.net/economy/corporates/babuland-opens-new-branch-green-road-592562?utm_source=chatgpt.com
https://www.tbsnews.net/economy/corporates/babuland-opens-new-branch-green-road-592562?utm_source=chatgpt.com
https://www.tbsnews.net/economy/corporates/babuland-opens-new-branch-green-road-592562?utm_source=chatgpt.com
https://www.tbsnews.net/economy/corporates/babuland-opens-new-branch-green-road-592562?utm_source=chatgpt.com
https://www.newagebd.net/article/201658/index.php?utm_source=chatgpt.com
https://www.newagebd.net/article/201658/index.php?utm_source=chatgpt.com
https://www.dhakatribune.com/business/282426/banglalink-signs-agreement-with-babuland?utm_source=chatgpt.com
https://www.dhakatribune.com/business/282426/banglalink-signs-agreement-with-babuland?utm_source=chatgpt.com
https://www.observerbd.com/news/392661?utm_source=chatgpt.com
https://www.observerbd.com/news/392661?utm_source=chatgpt.com
https://futurestartup.com/2022/10/25/local-indoor-play-zone-startup-babuland-raises-new-investment/?utm_source=chatgpt.com
https://futurestartup.com/2022/10/25/local-indoor-play-zone-startup-babuland-raises-new-investment/?utm_source=chatgpt.com
https://www.newagebd.net/article/184421/index.php?utm_source=chatgpt.com
https://www.tbsnews.net/economy/corporates/babuland-opens-new-branch-green-road-592562?utm_source=chatgpt.com
https://www.tbsnews.net/economy/corporates/babuland-opens-new-branch-green-road-592562?utm_source=chatgpt.com
https://www.tbsnews.net/economy/corporates/babuland-opens-new-branch-green-road-592562?utm_source=chatgpt.com
https://www.tbsnews.net/economy/corporates/babuland-opens-new-branch-green-road-592562?utm_source=chatgpt.com
https://futurestartup.com/2022/10/25/local-indoor-play-zone-startup-babuland-raises-new-investment/?utm_source=chatgpt.com
https://futurestartup.com/2022/10/25/local-indoor-play-zone-startup-babuland-raises-new-investment/?utm_source=chatgpt.com
https://futurestartup.com/2022/10/25/local-indoor-play-zone-startup-babuland-raises-new-investment/?utm_source=chatgpt.com
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QT O

(@ SFA: Awal Center, Level 5, 34 Kemal Ataturk Ave, Banani, Dhaka 1213 babuland.com
RIS / (FI4: +880-9666723423 babuland.com

3034 info@babuland.com babuland.com+1

fEE: Babuland-49 @6 (2T @+t TCACZ (10S 8 Android) | Apple+l

Company 4: Motsho Bangladesh

«: Motsho (31 “Motsho Bangladesh”)

g cFa: TNuT Wz 8 AUETe ANUSF AW (seafood) [HTERE / fam FPOWR @R

AfSBIT AT 2 2033 A (Covid-9F ) The Financial Express

AR TS T @ BTN AR AEHEES 8 TEned (i

@i / g AR “Bangladesh’s First & Fastest Growing Premium Export Grade Seafood

Brand” Facebook+2Facebook+2
AfSdret @ Afsem s Raae
Motsho-47 F22fSDIeIAa T4 FCAC=T Mir Tamiz Ahmed Shezan, Mahir Abrar Nikhat, €32

Tasin Ishmam Ahmed The Financial Express

Shezan ©F e FNTF =0T @2 Tt WF The Financial Express

AICEF (2FE, Seafresh AT @6 ‘713/?@ TSolel el Ol 2t (T (/TS [#[€5 F¢F Motsho
¢ (Ol ?F The Financial Express

et CE e O WP, Motsho “Bangladesh’s first fish retail brand supplying premium
quality fish and fish products” @R “fafoe @ 63a @fedM Linkedin

I ¢ JAMRF Weoa

T G 8 AR Motsho TP GHCAG-fef6F e FATIFRIME (deep-sea fishing vessels
/ major export fishers) % Ff& Fa AT (T4 @32 o fT62e ARFWA FIE (M2 7 The
Financial Express+1

SR SISGEE0 e QN T9-COF (I EBICAS J[[L TR, A Uttara SSBEE B
T AT G2 AW d9,000 (FE ZHAFF FFIS! ACACE Facebook
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https://www.babuland.com/?utm_source=chatgpt.com
https://www.babuland.com/?utm_source=chatgpt.com
https://www.babuland.com/?utm_source=chatgpt.com
https://www.babuland.com/?utm_source=chatgpt.com
https://www.babuland.com/?utm_source=chatgpt.com
https://www.babuland.com/?utm_source=chatgpt.com
https://apps.apple.com/in/app/babuland/id1644669214?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://www.facebook.com/motshobangladesh/photos/?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://www.linkedin.com/company/motsho?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://www.facebook.com/motshobangladesh/posts/did-you-know-motsho-has-the-countrys-only-in-store-cold-storage-facility-at-utta/831782489370463/?utm_source=chatgpt.com
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fod ffen @ e toft @ (@N: THoIF A<, Bl <, oy aress wifzwr e
The Financial Express

ST A SeNss WO @ SISHeod WL Az [eb2a i a7 Facebook+1

OIEGCeTs WQB: Uttara, Mirpur, Bashundhara R/A (TSeo / Sce=im)
Facebook+2Facebook+2

Bitia ¢ efeTFTet:

TR QA 8 AT &R 77 wfbere!

Afe7 I 2o ¢ IEIE Bed

A6 8 N I Al

T e W frmga

areca gy effssr

T 8 TREAGIT

Motsho “Shark Tank Bangladesh” @ @ig¥iazd S5¢3 » &If6 (10 million BDT) RfScae pfe #ir¥,
q @6 IT WIAEH | The Financial Express+2Daily Observer+2

Shark Tank SIg9M (ACF #heql == @ E0es 2fSHAT o Jfacs TS FER I

Af Dot e FCAC@A The Financial Express

Motsho-a3 &2 Wo,000 RIMGTA (51t® The Financial Express

e @ AW ©tra AAeibet e @i g A6 aif*® 2@ The Financial Express+1
R ¢ wetmig

Gochia Capital w1ty {6 &I 7eFl Motsho-C® RN SR €2 Mirpur TR
ARTS! FACR LinkedIn

“shark Tank Bangladesh” (2t > (it Biel Rfecael wied, 1 [feq <" wediv=om wwedimifa
fafecael f2eiea feafe® Daily Observer+2Brand Practitioners | Keep Exploring+2

TR SAfiegat 8 o kR @

TEAC O DI 6 BT G BIeTICs, WIS RO ©Iel (0eis AL ets AeGees
AR I ARG 91t The Financial Express

il 936 W elfaeresa9 (fish processing) TR BT ARFHAR @R, A ALH &
A&y 2(F The Financial Express+1
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https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://www.facebook.com/motshobangladesh/posts/did-you-know-motsho-is-directly-affiliated-with-the-major-export-based-fish-proc/832199535995425/?utm_source=chatgpt.com
https://www.facebook.com/motshobangladesh/posts/did-you-know-motsho-is-directly-affiliated-with-the-major-export-based-fish-proc/832199535995425/?utm_source=chatgpt.com
https://www.facebook.com/motshobangladesh/photos/?utm_source=chatgpt.com
https://www.facebook.com/motshobangladesh/photos/?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://www.linkedin.com/posts/gochia-capital_gochia-capital-is-excited-to-announce-our-activity-7348726178683207680-YxVo?utm_source=chatgpt.com
https://www.linkedin.com/posts/gochia-capital_gochia-capital-is-excited-to-announce-our-activity-7348726178683207680-YxVo?utm_source=chatgpt.com
https://www.observerbd.com/news/480523?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
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oS fefe Ao, avsizs wee ¢ (©feeid (last mile) Towite we *fet 2t 517

T Agel A —SW -2l *12d, TAFEAR (&rel

oS (@ Ay (value-added seafood products, 2E® AR Tegiin)

R (1)

@IS (& “Motsho Bangladesh” Facebook

@i3f& (Instagram) — @motsho_bd Instagram

SEBETB 9 (Uttara): House - 28, Road - 6/C, Sector - 12, Uttara (Opposite of Sector-12
Graveyard) Instagram

B2 : rounak.marium@gmail.com The Financial Express

Company 5: DuboTech

A: DuboTech (377« 71 DuboTech Digital Ltd.) Dubotech Digital Ltd+1

I« MK FIFEE: House 31, Road 01, Block A, Niketon, Gulshan 1, Dhaka-1212, JeTw=!
Dubotech Digital Ltd

2D e 8 @t 3B TG iGN, TS AeET fofess, T FE 2@ Af Weww e
@32 T2 FTR@e e / ¥ 594 (autonomous) TGN tf§ F41 1 Dubotech Digital Ltd+1
s / f&"4: “Discovering Underwater Possibilities” |

Tl BCR NI QR SBEfeelcd 2ife e afe a21e 0 SACHITH, FPraie,
@RG ¢ qeng-fefes AMLTETaa TN | Dubotech Digital Ltd+1

foo ¢ afsor-aam e

A4 441 ISt (CE0): Md Nayem Hossain Saikat Dubotech Digital Ltd+2BRAC

University+2

A4 @& FAPS! (CTO): Sayantan Roy (JGFI) Dubotech Digital Ltd
ey 4R o

A.T.M. Masum Billah — Chief R&D Officer, Dubotech Digital Ltd

Zihadul Karim Xenon — Chief Business Officer,r Dubotech Digital Ltd

Md Mahfujul Haque — COO Dubotech Digital Ltd

Soumik Hasan Shranto — CMO Dubotech Digital Ltd

Simanto Shahriar Dhrubo — Procurement Office,r Dubotech Digital Ltd
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https://www.facebook.com/motshobangladesh/?utm_source=chatgpt.com
https://www.facebook.com/motshobangladesh/?utm_source=chatgpt.com
https://www.instagram.com/motsho_bd/?hl=en&utm_source=chatgpt.com
https://www.instagram.com/motsho_bd/?hl=en&utm_source=chatgpt.com
https://www.instagram.com/motsho_bd/?hl=en&utm_source=chatgpt.com
https://www.instagram.com/motsho_bd/?hl=en&utm_source=chatgpt.com
https://thefinancialexpress.com.bd/youth-and-entrepreneurship/the-journey-of-motshos-co-founder?utm_source=chatgpt.com
https://dubotech.com/?utm_source=chatgpt.com
https://dubotech.com/?utm_source=chatgpt.com
https://dubotech.com/about/contact-us?utm_source=chatgpt.com
https://dubotech.com/about/contact-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
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Abrar Ehsan Nihal — Chief Designer, Dubotech Digital Ltd

Nazmul Haque Omi — Product Development Manager,r Dubotech Digital Ltd

T 2, ATHE, FAGS G AE= f[Foiere B3 @R | Dubotech Digital Ltd

G 8 FEET : DuboTech TS FET IR I ATE: AGRASABR AT FEH: @
SIRCEE T (ship hull), T4 1 o1y fofew SRR, AR=w12T Tefee @b ¢ T
*qre<sg9 | Dubotech Digital Ltd+1

@G / (-TF (ROV / AUV) 0¥ € IRRA: DuboTech-97 e 36 @tg, @@= “Tuna 1.0
(Videography ROV)”, “Octopus 2.0 (Inspection ROV)”, “Hilsha 1.0 (Exploration AUV)”

Zwjif | Dubotech Digital Ltd+2Dubotech Digital Ltd+2

Tben / qas fofes jom

DUBO 0S: RE-512W e, @12 bferal fzae, i sifssgai Topifva &= 1 Dubotech Digital
Ltd+1

INSPECTRA: ST *re<hae (5 FI6eT, marine growth, ﬁ?%), ofoe T W32 TRl
fqUNG tefs@ Jf4i 1 Dubotech Digital Ltd+2Dubotech Digital Ltd+2

T JRAPR:

ST 01T (inspection JNF & ¢o-bro% I TS #{tA) Dubotech Digital Ltd+1

A6 I Dubotech Digital Ltd+1

fRrerel AT FIFe (@IK0 / [ G @ 729 F41 T0R (@A TiZeEme i @
{(S IS Dubotech Digital Ltd+1

ey [ e

DuboTech “Shark Tank Bangladesh”-a =ig* Ttz @3 f&-fiie af€c® o=t BDT 50 =114 (¢
faferee Biet) RRAfSQs! I%, @I &ll¥ So% (IR (SN TRMEA | BRAC University

Startup Bangladesh Limited TE @Ff5 7P M@@ (S0F Ff51E eifeditaa (AGTrifrers
@R DuboTech, &R Startup Bangladesh SItA=e Rfcais SR 1 Startup Bangladesh

Limited+1

BRAC University-¥ 2@-2@! &% “BRACU Duburi” @& ¥ DuboTech @6 ™/ industry
partner f20TC3 FI& FC2 RoboSub 2025 @fStalfersid &= | BRAC University

Rffwr e wdEa
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https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://www.dubotech.com/about/inspection?utm_source=chatgpt.com
https://dubotech.com/?utm_source=chatgpt.com
https://dubotech.com/?utm_source=chatgpt.com
https://dubotech.com/?utm_source=chatgpt.com
https://dubotech.com/?utm_source=chatgpt.com
https://dubotech.com/?utm_source=chatgpt.com
https://dubotech.com/?utm_source=chatgpt.com
https://www.dubotech.com/about/inspection?utm_source=chatgpt.com
https://www.dubotech.com/about/inspection?utm_source=chatgpt.com
https://www.dubotech.com/about/inspection?utm_source=chatgpt.com
https://www.bracu.ac.bd/news/bracu-alumni-led-startup-shines-shark-tank-bangladesh?utm_source=chatgpt.com
https://www.startupbangladesh.vc/portfolio/?utm_source=chatgpt.com
https://www.startupbangladesh.vc/portfolio/?utm_source=chatgpt.com
https://www.bracu.ac.bd/news/bracu-duburi-gets-industry-sponsorship-dubotech-inc-robosub-2025?utm_source=chatgpt.com
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Startup Bangladesh Limited SItwe ¢oIGCrIfeie ALFISTER M4 DuboTech FCACR 1 Startup
Bangladesh Limited+1
Shark Tank Bangladesh-@ #Ieql BDT 50 &1 -«¥ ff«caiel, T« f2eeT= Sami Ahmed (Managing

Director, Startup Bangladesh Limited) 8 Ahmed R Ali (Founder & Chairman, TISTA Science

& Technology Corporation) BRAC University

BRAC University-9 Incubation Center 8 Centre for Entrepreneurship Development (CED)
(TP NI @ TAFCCIHN-ITAS! (AR DuboTech OIMH ¥ (ACF2 | BRAC University
TR ¢ SfTe ATy

GFICCRI-fg weMmifEg: @ BRACU Duburi-g At 16 F1 432 egRmees awg-wers
ARl SAT 1 BRAC University

TREeF JeF AT JEIE: DuboTech O (& @ A AETifored s F4R
T F402, FIF9 underwater robotics 8 AUV AfSA vifgwt a9 99tz | Bee Of Business
AYfENS THIT 8 R&D: TG (P51, WCOICANIA (Ao, (TBI ©i1=T3f € anomaly detection
WGTe TFe T© F4l 7 | Dubotech Digital Ltd+1

G [ABIF @ LF5-JIEFAO! AT STCTFH TN G2 AF6 I TS, TR A AT
oA (basic, essential, premium) M QRFM I-[QY Wo*« A 20 | Dubotech Digital Ltd
R 3@ @ wfve Refz: S WRS AT ALRA ATT, HEGEE G, GIR TIFE @
(TSI TSR AN §fS ACICAF 20=) FCACR | BRAC University+1

QIR (1R]

S House 31, Road 01, Block A, Niketon, Gulshan 1, Dhaka-1212, I<&Titw*l Dubotech

Digital Ltd
3-8+ / ACAB: Dubotech Digital Ltd
(I 99K +880 1871-729639 Dubotech Digital Ltd

Company 6: PALKI
I%: Palki Motors Limited LinkedIn+3palkimotors.com+3Start Up Energy Transition+3

AS: (FAPeF T BT (passenger & commercial EVs) Facebook+4Accelerating Asia+4Start

Up Energy Transition+4

w7 / e
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https://www.startupbangladesh.vc/portfolio/?utm_source=chatgpt.com
https://www.startupbangladesh.vc/portfolio/?utm_source=chatgpt.com
https://www.bracu.ac.bd/news/bracu-alumni-led-startup-shines-shark-tank-bangladesh?utm_source=chatgpt.com
https://www.bracu.ac.bd/news/bracu-alumni-led-startup-shines-shark-tank-bangladesh?utm_source=chatgpt.com
https://www.bracu.ac.bd/news/bracu-alumni-led-startup-shines-shark-tank-bangladesh?utm_source=chatgpt.com
https://www.bracu.ac.bd/news/bracu-duburi-gets-industry-sponsorship-dubotech-inc-robosub-2025?utm_source=chatgpt.com
https://www.bracu.ac.bd/news/bracu-duburi-gets-industry-sponsorship-dubotech-inc-robosub-2025?utm_source=chatgpt.com
https://beeofbusiness.com/dubotech-transforming-underwater/?utm_source=chatgpt.com
https://beeofbusiness.com/dubotech-transforming-underwater/?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://dubotech.com/about/about-us?utm_source=chatgpt.com
https://www.dubotech.com/about/inspection?utm_source=chatgpt.com
https://www.dubotech.com/about/inspection?utm_source=chatgpt.com
https://www.bracu.ac.bd/news/bracu-alumni-led-startup-shines-shark-tank-bangladesh?utm_source=chatgpt.com
https://dubotech.com/about/contact-us?utm_source=chatgpt.com
https://dubotech.com/about/contact-us?utm_source=chatgpt.com
https://dubotech.com/about/contact-us?utm_source=chatgpt.com
https://dubotech.com/about/contact-us?utm_source=chatgpt.com
https://dubotech.com/about/contact-us?utm_source=chatgpt.com
https://palkimotors.com/about/?utm_source=chatgpt.com
https://palkimotors.com/about/?utm_source=chatgpt.com
https://www.acceleratingasia.com/portfolio/palki-motors?utm_source=chatgpt.com
https://www.acceleratingasia.com/portfolio/palki-motors?utm_source=chatgpt.com
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JIREATC A 8 AR (i oS tofd F411 LinkedIn+5Start Up Energy
Transition+5Accelerating Asia+5

01 I “last-mile”, “ride-sharing” GTa1 ¢ il “fa2m IJTRAE TN NfT Cofa T4
The Business Standard+5Start Up Energy Transition+5Accelerating Asia+5

HIGIE-F% (battery swap) Y& IR I w© HifeR G2 AKF Bl FFHT |
palkimotors.com+3Start Up Energy Transition+3LinkedIn+3

M2 TRAVH FHCO 2R 8 “TIFHIF-ETeT (11" ={f&Iefl 411 Facebook+2palkimotors.com+2
A% 8 &S L3

231 (lightweight) Jifafens PiFeiel @3 QMR N ez @ Teofme | Accelerating
Asia+2Start Up Energy Transition+2

FA AW @ AT JIRCEF AN AT, A SN 91 1 The Business

Standard+3Start Up Energy Transition+3Accelerating Asia+3
@G BITE ~ S¢o RFENNEE (km) 7@ BF F%0©! | Start Up Energy

Transition+2palkimotors.com+2

o bifer: @ HIBI-H FRA — BIeTs AHAbe I% =l (A W© O o1 be1ce A 1 Start Up

Energy Transition+2LinkedIn+2

QI 4F5 8 THATH IFb TN FAIA 7% — NI T FACR THATITHA 0 €o% T8
(O AlCA 1 Start Up Energy Transition

IS O_F 8 WS AT

FEAH Arecs 286 e AT Bfe] @R 1 Start Up Energy Transition

12 olifeefe ffec @b ~».8 fifera S #i2 wifs@ s TR 1 Start Up Energy Transition
T 2 3¢o B CO, Fsfwe P TR Wik Wl Start Up Energy Transition

Wi S ZRCR: H0% G A I ATEBL 46 ¢2% RS FC @S A& | Start Up

Energy Transition

AT @ AT

20%49 AR T JT oo TTME T K = HI@ AR | YouTube+1

MO TR AHF Beis SfFce I Bel a0z | (FEg SIid o3& 8 (Arelg Tea
2era MC® Wieg ©itR) Accelerating Asia+1
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https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.facebook.com/palkimotors/?utm_source=chatgpt.com
https://www.acceleratingasia.com/portfolio/palki-motors?utm_source=chatgpt.com
https://www.acceleratingasia.com/portfolio/palki-motors?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.youtube.com/watch?v=UY-WXrqClXI&utm_source=chatgpt.com
https://www.youtube.com/watch?v=UY-WXrqClXI&utm_source=chatgpt.com
https://www.acceleratingasia.com/portfolio/palki-motors?utm_source=chatgpt.com
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e ferx Py RO oTe (SIeT “AfRFF 1 Facebook+3palkimotors.com+3Start Up Energy
Transition+3

efSdret / (g 8 AfRDRS

afSdrst / B1®8: Mustafa Al Momin YouTube+2Accelerating Asia+2

ZTHTT FIeIc fofF palki Motors | YouTube

Accelerating Asia Ventures (AIGCRIRISTS ©ItMa FoA(F @1l 2CACR @, (@A 24l (T

Mustafa Al Momin. Accelerating Asia

TRAAT AT / NI G
SfFTe SRPTEE: Palki Motors (palkimotors.com) palkimotors.com+2palkimotors.com+2

LinkedIn (&I¥8%1: Palki Motors Limited LinkedIn

Facebook ¢#f&r: “Palki Motors Limited” Facebook

et 8 RS

Palki Motors JIFNTACA 22 (FWATST EV TeoAmaaial BT Fipo |

Facebook+4palkimotors.com+4Start Up Energy Transition+4

Startup Energy Transition (SET) TIBIGICH “Battery-Swappable EVs for Ridesharing” f2e1<
SIfeTdIg® | Start Up Energy Transition

Accelerating Asia Ventures-93 (AIGCRIRTST® FCACR | Accelerating Asia+1

et @ oy eferame @ 7eqwaiea®: @S The Daily Star-d “Palki Motors: Driving green,
driving smart” fCI=ICY <% 1 The Daily Star

3THeT ¢ ey fifeaice afen ¢ efevrer 3oRfES ¢ «ifabfe epifae 2@ YouTube+1
FAFIS (Activities)

gfes T4 (EV) foeizs ¢ Seoime

JHIE-F 2f& ek 8 IS

Agfes e vIeems & “ride-sharing” A1 ¢TI fefes wowe

FIT AZE B Y (o

AIF, THANCETF 8 ASH (@O SAF 0T ©el

el edfe @ e

TR, R 8 gy SBha a7 qeamifE

©Daffodil International University


https://palkimotors.com/about/?utm_source=chatgpt.com
https://palkimotors.com/about/?utm_source=chatgpt.com
https://www.youtube.com/watch?v=UY-WXrqClXI&utm_source=chatgpt.com
https://www.youtube.com/watch?v=UY-WXrqClXI&utm_source=chatgpt.com
https://www.youtube.com/watch?v=UY-WXrqClXI&utm_source=chatgpt.com
https://www.acceleratingasia.com/portfolio/palki-motors?utm_source=chatgpt.com
https://palkimotors.com/?utm_source=chatgpt.com
https://palkimotors.com/?utm_source=chatgpt.com
https://www.linkedin.com/company/palkimotors?utm_source=chatgpt.com
https://www.linkedin.com/company/palkimotors?utm_source=chatgpt.com
https://www.facebook.com/palkimotors/?utm_source=chatgpt.com
https://palkimotors.com/?utm_source=chatgpt.com
https://palkimotors.com/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.acceleratingasia.com/portfolio/palki-motors?utm_source=chatgpt.com
https://www.acceleratingasia.com/portfolio/palki-motors?utm_source=chatgpt.com
https://www.thedailystar.net/supplements/climate-heroes/news/palki-motors-driving-green-driving-smart-3837231?utm_source=chatgpt.com
https://www.thedailystar.net/supplements/climate-heroes/news/palki-motors-driving-green-driving-smart-3837231?utm_source=chatgpt.com
https://www.youtube.com/watch?v=UY-WXrqClXI&utm_source=chatgpt.com
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v« wdmm

Palki Motors Accelerating Asia Ventures-€@3 ¢oil5ifere @i | widie siat @2 Rz Jege
L (ATACR | Accelerating Asia

SET (Startup Energy Transition) GBI (AR “Seed Stage” @&l 4t AR | Start Up

Energy Transition

e (P IC [AIEFR, (@ T A TPl 2[R oy i #{[fers Sy fFdifresia
A13fq |

TR (Expansion) gt

TAME g TS (A WA @M¥ TAMA FHFTS! SECIA AREHA | SHIRATFFRA, 2029 AR
G AT oo BB BLAMHT &%) | YouTube+1 I IR www @ Gwf*l qienica e« 4t
e e 8 AT Y& [ — @ QR AA1fE, afhs @B 3 A @& e

A ¢ THACTH (oGNS o

FER THAMA @ THIH AW JBICA

e Tum — BIft TP, B S, =G e A

Company 7: ESTILO

ESTILO QISTITAC#E 42 bespoke FOCTIN S, A FOIFTAIN TREGTHAHCAT ST Lofd
THACTR IO FHEWIF FAIAR e | @ff G @ fefesre Fie, I A AfeTe 7w ¢
SR AN Wi 2Ace T gt vl S 1 Hie “Made in Bangladesh” #ifbacs sitda s
AN 0 AR @3 BT (o A Fhemree aewifes N Qe «@IF S 0 IS
AR |

https://www.linkedin.com/company/estilofootwear

ESTILO-93 eifedrer @ witafere femsa gart wieam, i 03¢ A el @ 3@ | e
IEIGIIDRIAY) (Shop 10, Level 3, 27 Shaptak Square, Dhanmondi, Dhaka 1209) SItnq &Y
frferanet %11 aifed ez | https://www.facebook.com/estilo.footwears/ (FT=iifqq =% 2catl
ARF-F@F (Customer-Centric) €32 eSS (Tech-Driven) Tfeseel fof T, ACe afsB
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https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
https://www.startup-energy-transition.com/set100-database/palki-motors-limited/?utm_source=chatgpt.com
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aifeS e ¥ ¢ 3512 SRl FOCWIF FPOALE FACS A | ESTILO 4T Fa—“A shoe
should fit your story, not just your size.”
ESTILO-<IR f6t63e1 '@ WA https://www.linkedin.com/company/estilofootwear

I[W |www | [sifee

Q03¢ | afed JIETIACT A2 bespoke FHEWR JS RETR w12 1| GIN-Feiifers g
8 FL | GO A “ROIEHIT GFLAPIAR 2 LA W A |

@A fouiT @ il

ESTILO-¥ 3 2Tl O« G<5(h FHSWA T 208 (Ol [ SLH@ e W 73, IR A(FA
TfoweFs (F@RYCe AL |

T 9YfF, TFEAPE ¢ foaiZ RACSHTa FIR second-to-none high-end experience
tofa F4Ce B

S AIT! fo* 2 —ETIR FoETT TTIRGEE TGTOIE ALTTS T @2 qF
(aeT AT IS 2T ESTILO Bangladesh w6 eifedr s

oG ¢ faiferaier werfet

ESTILO @Gl g UFB T €T @7 @SS ¢ FifTe (TH! ARfFTFed aFif e 23 | v
AENTCR FoSWE TTNGT A 26T ©8%+ AT (AT (2FI9IH, ESTILO-GF T© NF0
CRIR SIS TSI S |

B AT GTETS-FITT GO ABIfeTe 205z, W 27! 4T (e A 3ACS954
BTCTSNCHF AGIE AT |

IS &_F @ (A

e TTER @ TS e oo @t awife =3, ITBIAN @2 @IgF-9 el s
S (5 (A8 G B 03¢ (ATF ML FITHET ©F FACR |
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SIAe o1 (ATTI3 312 R0 ™2-9S bespoke G FHGWIN, Il 5=l FHONRGC | Gfle +TMIF
T (A T2 e *18 2fsfB «i A ew Sl tofd |
T Frefod (@1 B 8 & T SICRe:

o &AM |ICAW (Founder & Managing Director)

e Chief Experience Officer

e Business Development Manager

o Photographer & Creative Engineer

B oz 26T estilo.com.bd @I REEHET WEOEHGA ML ARITE AT AT FACR |
sfiace Ot wREiios MRHHB GHG-SREACTE HS RETR Fe FA0 HiF |

LiliCe

ESTILO ZTSTNCY) LT FHGWIA TCFFCO @ Mg WA bl FCAR | FAROIA Tesfifrs

OIT TBEIF AT TFre T4 ACH, A (R @2 bespoke FHEWH J© R fArets

ofsfre sz |

93 FIEH NI SIFCANERIAE (PR I 9 47 afeesfs oarg, @32 7 Mg
I T 9T TG FHITIC Lol AR |
TS ¢ RSy Fea=s

FEH ESTILO-4F (I Ao fSa Freas At +estt aife 23, S aftee Fieeeizs
G e e AT BT ACCR |

QIR (1R]

30N34: support@estilo.com.bd

JIIBE (PR NFL: +880 18 7393 6735

(ST 117 252, AfSTa do:00 AM (ATF do:0o PM 2R Toietah; IIATE ANW: 3d:00 AM
- 3:00 PM, TFe{IF I9)

T ST/ 45t 5 Shop 10, Level 3, 27 Shaptak Square, Dhanmondi, Dhaka 1209,

Bangladesh

Company 8: Wander Women
iy &P o
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Wander Woman (&1 IIETNWCR #1 FCET Giees FNOH0 G2 GTF Jeod giioms | aft wiewd
af¥ e 294N Y32 AIGE I e et FWeHD, T WA & oM 92 ansiieifae
Gites qfoees! 2qwiq 3 |
https://hellowanderwoman.com/about
PPN G, wiffer 9 @kt fGest IReme o Giees @HeEs [Pve 31, @FiE 8
SO CRoEH Foam, Fhreft [Kfee qae Fafeces oL

. ffed: 2039

o COTIIAOH: Bl JIeaTTr

o @R FCBR: AR =7 A (CEO0 aR FEOH) - R’ fred «vew wpifee

Fitoens 3R WReNs Gitoe Hiceis AN o7 e a3 Fafiibe e wEe |

@rifag S
AR ARAE FIATOIR 8 AW INe Fa0e TAT® 41, FAF6 (S (AF @ G0
TR @7, IR ¢ Hiowsl FEEF NG T QT FA7 el @

Wander Women - History

Ixq | @ioewd fethem
20%9 af oDt T (2T AR TR G WA GIOSS BTG AN
@6 e e
05 | (RIS UNLEASH (&t Siere=e @ gqeniazd |
GAfeE ID\(GET
20%0 | The Diana Award HREeT FIFNS, I (TGCGH Tl =] |

https://www.observerbd.com/news/264888

20%) [ UNLEASH Plus Winner | (AT € FEHG GRTHACCTR &« Biggest Winner
fawT i |

https://unleash.org/interview-wander-woman-biggest-

winner-unleash-plus-2021
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0%R | @76 wifwe (G $22K T2 (Chemonics + Dragons' Den) |
Q00 | Bangabandhu B9l Yo AT (@Fr=oiifTd g B |
Innovation Grant
@SS 8
@SS ke T

FfGe: (6 $22K (0 AE Chemonics € Acrobator Ventures (AGF) |

https://www.thedailystar.net/tech-startup/news/women-only-travel-platform-wander-

woman-wins-grant-worth-22k-2962581

Wﬁ: Chemonics, Acrobator Ventures (Dragons’ Den), UNLEASH (&1&T |
IS w1 8 ol
TEIA (@1 wiel GFRI IR @ [peer Gieest SHSiG; Qe el e Afareld 3@ |
caieids @ FAfSerT:

FEHDT Gieee eEe, &9 G (@ IR, S0, 366), 20e5, STP#, Gitod B
8 fI8&CeT6E 1 https://icetoday.net/2024/03/an-empowering-odyssey/

QAT EFE (AT (R JOCH AT, ATEoF (AT 8 AGIACo qexiarze |
oSt B: Seedstars, She Loves Tech, The Diana Award, Unleash Plus, Westerwelle
Foundation 32 3<% ST O TR G |

ATHI ¢ THRART

UNLEASH Innovation Lab Interview (0%)):

“Interview with Wander Woman - Biggest Winner UNLEASH Plus 2021”- &1 ¢2fse
ARE AN FNEAGF COIfF 8 B el | https:// unleash.org/interview-wander-

woman-biggest-winner-unleash-plus-2021/

https://www.youtube.com/watch?v=R5ZjYcR7Ez0

Qe
https://bd.linkedin.com/in/sabiramehrin

=4 : wanderwoman.bd@gmail.com
34 sabira@wanderwomanbd.com
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(@I (261129/WhatsApp): +880 1896-015552, +880 1896-015553
s et oIl Qe

10. Individual Taglines for - NCC Bank

Parama Products (Women’s Banking)
S1 AN e e e

Q| TR FFeTS!, APFNF A

© | (ST ¥, SN ARG

81 “RINT TS 40 < TH(© |

Islamic Products

S 199577 L, fSataten et pefe
31 frERe o, astTe me

© | gRIRTR R, * AR e @
NCC Always (Digital Banking Platform)
31 CCHICT I, A1 AT STES

31 @ SETeTaTEE AN, fefEte e
NCC Cards (Debit, Credit, and Prepaid Cards)
51 G PICCT AR, FAFIG! RS

1 FRIem T me, @R @ et Fe

SME Products

31 ARE A, Aya [A

Y1 GFFRTE @GNE; S FoAw A
O | G (M AR THfe

Remittance

51 AP (A e, @R M

3 farreee iR st o Bl |

Green Finance

> 1 QFARPTE fae FETE, @ TR #02 |
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NCC Deposits

51 BT feesiifes: ofvres frowe!
Q1 IR B, @eifra ferefifens |

O | T FCAT A& ALY |

NCC Loan

51 ACHTRA e, e Gl

A ACATSH, SNE Ay

11. TVC Script - RFL Gas Stove
RFL Gas Stove TVC

Title: No. 1 Retailer

Duration: 30 Sec.

G35 BT @IFIT | OIFF @947 A AT REL W7 GBS | @S AR, Mg, [z |
GG TR IR,

“IIR, O qF 9= Rl SAR?”

62 FNIRE Mt oifvr TeeT—

“Q SRR OIT GF GTEH G061 BE (7 |

T (MRS (RIS Io10,

GRGFAER T R I vy St 77, A AR 6N (Y, Wwe IR A2 oR e
R e o Fe oS e 9w o FIeT F6 @R\

RF @ IR,

“TRATFEET P GO @ TFF S, AN (8 G2 TFF SF!”

P e%F e Il A A 20 I | 56 AMT, I5iefert ez, foaarey w1
& (ST 6To (T4l

A TR A AR, WA AT G 1”7

(X1 *IT5 ARI-(Z0E o2 260R FCE M (AR | IR AR A (oA AR A,

e ARAFGH T GBS

_ S, A IR AR AR |
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12. TVC Ideation Scripts - RFL Gas Stove
RFL GAS STOVE

Personal Stories

O GF G P EBI0Sd A ANE GFF AL ¢ A, G [T FLIAEE Ol Ol T |
TTIREre ATl T OFR AT T (AF CF I @3 AY 3 IREL SAL6AI- T OF @G
[ BT AN | FAE (&I AEN (T3 FH | O3 TSI SN IA_E2 AT GF AT
8T |

2T AT 9% = T EHITSF AN TN TG (@5 @FEd To | W o o3 (A F @3 A
AT, SN FACA TCHATS SR, I IR To S S 7 e fofes wire
GTCAl 208 IR BN A S 5 AN I FCAH | S GF G A (BT 8 01 el

T SAE FCA |

Compilation

R IR o3 (0 @S q@I9- R AR, @I ISR (@¥F - AN
QM A @F 97§l ApIRce @M e 2 W 9T AR FIAC | OIR WO G SRS
3% 1 fifa wives @ e =i (@ees =i I8 Fee of e SRR ¢ 93 ST a2 2R |
qE OF G AT EOTS (@N THI ST, AN (A€ THF S!

P G GF @& P OIS WP RO WA AT AN SR | A GO 2
M, " OF I (N G 20T N @RI A 2R (AR NS AT GF G P (oieed [
@ @ (SN AFEIF @T ASHS FAGE Ot | GFE O AT @& @IS T @ft
QN &S SN |

IFIIR: (TSl AFIE Fell 0o S 99 9F @@ §elid TSt i AP | SN S0E
S AT FACS SN FCI, 97 [RIF T @ (Folte AR el [Face arics =27 1 1 @ol
TR, AN AT F!

e T RG2AR RO @M APTRE 99 9F G5 P (o [Face fer, s
«fore vifavt @Nw @1, (o FIBIECe SitET | FN IR AT 1 @© @ [fwre ereg

¥, @ifsre g
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(S TG IR SN T Tgel AL &) o 9 &1 o @S fdace | =ifyy e e
JIT FAMRS, TR T8 fFAEL.. T LN A0 A @G o2 ¢ e o a7
fafz

RBER: @=ife o7% (@AF 9o - [ #iifte, @A FEF (@F - SR 3|
QM 9T @F @F §El STIpiece @M [RIG 27 @9 9T W FR | OI2 qF0E G FAceRae
% | fifa #tod O M 9E (@ 9 € F0e ofs SRAR | O7 99 FIOT 24T 2RCR |
qF OF G A EOTS (@N THF ST, AN (RS THF S|

“SIHAf HIF ST AL, N AFE S

I @F @ET- AT FFIF S A GB© |

IR TS (& (ECE 0 0T TRCZA | GIACA 7K | (916F AN RITICSS (REH! (=0T 0,
“JR]MN AN 7 FIGT AT @R

IR SRR ACE Y2 (BT, M TS IR ¥, @ 0o 8 a9 o9 qobie (=eed 2fies
R AR

O RBIAR (AP | AP AP LECR o | SitFa @77 AT AT RFL G5 @S |
(FFE R, (TR, 05 | AP TR,

“oI, 92 pell o @ 7R AR Feafeens, 3 e @i ey AR 17

b ena e e sifew awe—

“FRGPAET el [ Fea oy Bt 77, =W AR | SO I, W FersA TR GR e
MR (=i oiee e of € sk wie of FieT 5 2R

I (R TR,

“QAGFEE T PO @A TFF S, AN (N8 G2 qFF A"

TR 8oF T el A A A I | 5B G, Iorafere ez, fasacaay w1 e
0T (ST ST T4

“ereif FF A IR, AR FF G 1

R ¥ITH IQ1-(RCE JO2 260Re BN WO (o | It A A (oMl 7 A,

& AT P Gore

ST, TS R AFCETE QA |
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RN «T 9T G W EOCSH A W W01 (6 @FCSH To | AW 6T IR (2 B Al
CFCAI, SANCE PR TCHAATD FCA1...., A (TRACAR Bel SCe S AN e fofs wiee
CTCAl 2T IR N AR SANF A AT 1 A | A GF G5 557 (DTS ©Y 01 el
TN FCATT |

13. Reel Ideation Scripts - Vaseline Jelly

Vaseline PJ as Highlighter:
https://www.instagram.com/reel/DI1im7Mvvxue/?igsh=bWxuMWh3dHI6YX10

Vaseline PJ as long lasting perfume, exfoliator, Baby Skin, Hydrated Skin
https://www.instagram.com/reel/C1A0r9nrpxQ/?igsh=MWp1b3QyYjNIYm5y0OQ==

Vaseline PJ as Blackhead & whiteheads Remover
https://www.instagram.com/reel/DJ116pRgg0Q/?igsh=-MWR20W14c3g2b2x1eQ==

Vaseline PJ as Makeup Primer
https://www.instagram.com/reel /DI2Nvx-zSFd/?igsh=MW5mNTJ0dHo1cW95MA==

Vaseline PJ as Body Scrub, Nail savior, Finger smooth hair Remover

https://www.instagram.com/reel/CsV4Ws-qNQe/?igsh=MWEydGJwM2EwNjIwbA==

Vaseline PJ as Solid Perfume
https://www.instagram.com/reel/C4iSoV00_L6/?igsh=cGVpaHoON2Nwemdv

For Eyelash growth, Eye-Hydration, Toe smoothening, flaky skin removal also.

DIY Makeup-Hack By Vaseline (Highlighter)

gfefe, @ fafea Tgamie- few wPe | 3= e @fe

=3 e, BB ZAZB DIz B SR (e 2ite e (% @es) @Bt A & Fafe
(@) @B §iR @ O Gy B2 comferm 1 was firn

(SR77 7 BF @ (ST M9, AT YIAIOIET TS b6 BCA)

ogmreE? T4 orRfEaeT QZAZBE T TS 11 A 9@ AREFT 82 (@AW it
iR 9% @S § & W ool ! IR AR ik 7 T8 3 (Tn fofee
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DIY Makeup-Hack By Vaseline (Primer)
S T2, Eree e 2gaeei- fe ReT fEe AT ) T 5y O (qRET)

oS AR, SEERN § @ S «fAeie wg @161 ¢off @f® T2 311 @ff @ @i qiear @3
(RN, @ (© TR (1| G SAWIEE TR @67 XG5 v e

o3 SIF FF9 (2=t it ©F, «3F (139 [3% | coivat e st &ifSy e w coff «f3fefba s
& 3 (@) 9w 9 ARTF AR Vw (9 GEIHT ©iR) GF GrEre— (Sl W11 TR
? % 029 i f& @+ (ol

SRR (T O& @ 2B (ST 388 FCH G M TP (¥ ¢ |

© I0] AT

@2 T © B, MR @3 37 571 G- Wi @ it 3 W S 3w @ @ @
qS 5 B

03 NeE, AR oS YIweT W7 Wbl F5a W] fF 3T 13T @ 5!

o3IF BT (SHR... | 9T 136 TR Aifew | 1’32333

Short Version

ST TR, e e g aeeTE- T R0t e ST | (A1)

: Let’s Try a new Hack!!

(oAt 2ce e |

: IGCP SN (SA (T q& @ AIRAT ZT& FAN G169 B T© OiteT ([@3& FAco M @R
IOHA APB A

e (171 (7 AN, BIBY (AT 1 Y B Aee |

Qo123 qfC (S © B T IEAF (T3S /(NF7 @F 5 (FRIET, @32 Y[2 GIoFRT @ |
qECe Y Bl WA, Qo3 (F36/ 7 @ ¥ (TR, ©32 Y[2 ATCIIEG 2382 35!

FiEAIfT qfCre A® & BI (MR, (@A Iy Q¥ S e ofdfba e | (== 51 a2t
G |

0308 NS, AR feoqs QFrowee W Ti6! F76a TR Fq AT wike @ BE

020U BB (... | ¥ FIRB TR wifde | 91333233
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DIY ¢Z&fw f%9-Hack By Vaseline

Twink Carol- WWW&W,WW (T IR IR, o (ofd gz = |
T e ez

oSTOTTR &% (AT AR oot wife Bt vedivmy 1 2T @i e B2 iR w3

@relg o A, @

312G BIg fRRfeik @ =fSy Rfafest Awrel @ cawx ) @b « P @ @ csebe
THRILENR | O FPBHET? Aw BRI (o9 | G [ 7ifde eqFR @6 @ gt &F= awe
@ sl

AR T P (PR (AT ABeT12 T |

e cx=ife B2+ b @ @i QR e 2w wf e 122232

DIY (ZAM f3~-Hack By Vaseline 2

Exfoliator —- G ffean IqFQpT, SRR SR 47 0 91 6F Fa0R | (@weulfT |
i:ﬁ@!ﬁﬁﬁﬁ?@ﬁ’fﬁi{?ﬁﬁmﬁml

(AT (AR (SfeTd (101 ST ANC S |

QY TRY (T -

T T (SACTT AN OFp O] 0, ©ATT @Fp “ireett #fe1 (=ifoc a1 20 W6 @ed
.o e o g 55 W i w3 7 @wizs @ 8 TuiE T @i

exne!l! 35 il e 111 @ corate JiR 0 @16 [ ¢ B9 W Fevoe | @ W
1o fofes)

14. Pran Frooto TVC Script

Room Cleaning

Scene: Single Male Bedroom

Mood: Rush - Tired - Relaxed
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e wEF 2@ W FGT @0 ([@CHEE | 2@ TN AR | [ 5 Qe (RTe
- RBw A 93, F19T O e &1 GRe AR s, S 9w (e T
QTR | NUF (0 L), STILT! IR FW (AR | (7 R, TS I19G, I3 A7 fEfmio@

HATSICR |

T @ A =i e 50, GRe i, @ «fawia ) e 8 9w s

q |

G Y ARG (U I=F), OF @A, TS G5 210! FHF (@e 73 vaeid Flrg 407 Ao

qIF A0S TR ©i? T BT 2@ T FE |

faial PG (@reet e e 30 (1 TR [REEe 2@ FO! (9§ (7 | SEEISSH 93F

23 ‘(B! TYT FIORR, FI0! I ©ICe 27
TR I T (1, T G SR

15. Surf- Excel Rapid Fire with Jamal
1. Wig or Bandon?

Bandon.

2. Left foot or right foot?

Left foot.

3. Goalkeeper gloves or bare hands?

Gloves.
4. Dribbling or passing?
Dribbling.

5. Penalty or free kick?
Penalty.
6. Warm-up or cold?
Warm-up.
7. Midfield or attack?
Attack.
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8. Early goal or late goal?
Late goal.

9. FC or PES?

FC.

10. Favorite finish?

Surf Excel.

Bloopers on set

>. I

G P W1 FACR, TOICR, 6 BAIR | SI5T ETOIZATCNT | IS B AT (T TS 1wy
f&F&-surf Excel AT @G "Stains? No tension! Surf Excel ®ItR!" SIH#7 fFa “JitS Qe &5
PR |

3. foe Rpf:

MY @S | T RIS Aoz | 2O QT 2TT (91T =6 | e F&-Surf Excel AN "Stains?
No tension! Surf Excel SIT®!" SRF fF (5 WK &5 berCR |

O, (& g

TINE 0T T TR | 2R TS (AT 21T (oIt FIpes | e Fei-Surf Excel @ealt: "Stains?
No tension! Surf Excel @tR!" OIF#7 3 GIFP6 &6 A 9 =7 |

16. Vaseline DEEP RESTORE

Cohort 1: Daily Hydration Devotees

(FTRITET FITT AR A1)

T NIt —ITS (SAfers WTR 1 W32 T @C § Yo 1 Bt i ez |
w0 g,

A

% QTgEBe Mt AT AT P

(TFATSCT Al 2 =K FFR el #0)
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@ (fSE I e o, & $509): R g A, & & Qe [ife?
P16 §: e 9iite coofer W, (GBIt 116 Tt

fR0Ta @oF T (gl I *I5

(78 oferce): (ot 2, Q=0GEe 1o

1T *5 — =7 @roe SR oA fe et BRI, wEEr Tt (7 (@7 =W it

Script 2:

fRiET GIes %0 I0T 97 Se TR (Wil fare ey, e 9 ¢ 1 g (I 9 o 20
AR 6 T T | (N9 wFq Qe e (ooAfers oy Qs aF6! =S W |

et 30 AR, @1 T 9 FeA0z | ORA W ¢ G5! aHfR |

I Bl 2O (ATF 00! 0o 10 2® B (@, W @l M9ACR |

AARZRR Hwa @2 @F I[REAT 1 @ @67

(ST BICS (A G (AS=6! HIC (FC (I7 20 A |

G QTS (SART gBI-2E M | O FfT 60 (S =0 FN (AT (@ A A

et (et foere o1cR): ©iRAl =i & fafb! 9

I IS PN (1t 2ced A IoE Teol W, G

Tl (514 Bt @F; Y I0E: MAIRAS Feaq aR @ R Afre=w?

T TR TCE FCE A 2CS (SATET T

— T 901 (T (@ree fre Hre R oferw T 3R AR0GHT? AT Jroig AT |

17. Sanitary Pad Online Research

Other Sanitary Pad Ads
Sanitary Pad Youtube Link
Joya Extra Heavy flow https://youtu.be/9KhNwllpy1c?si=H4iwliAPGGtOEvgs
Joya https://youtu.be/ejPL.nQydrrd?si=_yes87CS56EsPrle
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Senora

https://youtu.be/gi9bqyQ5rfE?si=GEMijNOKO0Uzbf3 od

SOFY AntiBacteria | 6 Layer
Deep Absorption Technology
& Herbal Sheet that Keeps

https://youtu.be/SDnMONzW Bc?si=ZEO 12fPL26JHkpn

Skin Dry & Hygienic

Whisper https://youtu.be/llonLwNvMbY ?si=MNmOybBCfKvhKauo
Kotex ProHealth+ https://youtu.be/KI8377Z7Ns3c?si=rZv_EfznDaMvAgmS
ALWAYS Ultra https://youtu.be/fACEJI30edo?si=Irbh8Uges] Kp7mL

Molped Sanitary Pad

https://youtu.be/N4k I N4cmc?si=AwKV2ILPXb IvPrQ

Paree Sanitary Pads

https://youtu.be/BQAeosUiO10?si=1JuUH8nJob7{6QhJ

Pro-ease GoXL

https://youtu.be/xaFtVKL7imA ?si= KKEPUpJrRdwYh-n

FREEDOM Sanitary Napkin

https://youtu.be/a0 EBOV1LOA?si=28bKQiVe-pFTNTzo

Reels +++++++++++++

https://youtube.com/shorts/f-
ugS50L376g7?si=1Ft8168KknugtAnJ

18. Unilever BRAND BASE Online Research

Unilever Bangladesh Brands: Tone, Tagline, and Short Details

Confirmed Unilever Brands in Bangladesh

Based on official sources and market presence, the following brands are actively marketed by
Unilever Bangladesh Limited (UBL) and Unilever Consumer Care Limited
(UCL):(unileverconsumercarebd.com)

Personal Care & Beauty

e Lux — Glamorous, aspirational, confident

Tagline: “Inspire Beauty”

Details: Premium beauty soap with moisturizing properties, targeting women for radiant

skin.
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Lifebuoy — Caring, protective, health-focused

Tagline: “Healthy Bangladesh”

Details: Health soap for germ protection, aimed at families to promote hygiene.

¢ Glow & Lovely — Empowering, inclusive, uplifting
Tagline: “Glow Your Way”
Details: Skin brightening cream and face wash, rebranded from Fair & Lovely, for
women seeking radiant skin.

e Pond’s — Sophisticated, nurturing, science-driven

Tagline: “Love Your Skin”

Details: Premium skincare with creams and cleansers, targeting women for anti-aging

and hydration.
e Vaseline — Caring, healing, trusted
Tagline: “Healing Moisture”
Details: Body lotions and petroleum jelly for skin hydration, targeting women.
e Dove — Gentle, nurturing, inclusive
Tagline: “Real Beauty”
Details: Skin and hair care products promoting natural beauty and self-esteem.
e Clear — Scientific, solution-oriented, confident
Tagline: “Nothing to Hide”
Details: Anti-dandruff shampoo for scalp health, targeting consumers with dandruff
issues.(scribd.com)
e Sunsilk — Vibrant, empowering, stylish
Tagline: “Hair on Your Side”
Details: Shampoos and conditioners for various hair types, aimed at women for healthy
hair.(rokomari.com)
e Rexona — Active, confident, protective
Tagline: “Won’t Let You Down”
Details: Deodorants for long-lasting freshness, targeting active urban
consumers.(fr.scribd.com
e Axe - Bold, youthful, edgy
Tagline: “Find Your Magic”
Details: Men's grooming products including deodorants and body sprays.(scribd.com

Oral Care
e Close Up — Youthful, confident, trendy
Tagline: “Get Closer”
Details: Gel toothpaste with whitening and fresh breath, aimed at young

consumers.(en.wikipedia.org)
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https://www.scribd.com/doc/73199965/Unilever-Bangladesh-Ltd-Report?utm_source=chatgpt.com
https://www.rokomari.com/product/category/1794/unilever-bangladesh?utm_source=chatgpt.com
https://fr.scribd.com/doc/315981250/Unilever-Ltd?utm_source=chatgpt.com
https://www.scribd.com/doc/73199965/Unilever-Bangladesh-Ltd-Report?utm_source=chatgpt.com
https://en.wikipedia.org/wiki/Lux_%28soap%29?utm_source=chatgpt.com
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e Pepsodent — Family-oriented, protective, health-focused
Tagline: “Strong Teeth, Healthy Gums”
Details: Toothpaste for cavity protection and gum health, targeting
families.(id.scribd.com)

Home Care
¢ Wheel — Practical, reliable, value-driven
Tagline: “Dirt is Good”
Details: Budget-friendly laundry detergent for tough stains, targeting mass-market
households.(en.wikipedia.org, en.wikipedia.org)
e Surf Excel — Caring, innovative, stain-focused
Tagline: “Dirt is Good”
Details: Premium laundry detergent for stain removal, aimed at urban
families.(en.wikipedia.org)
e Rin - Bright, confident, aspirational
Tagline: “Chamak Dhamak”
Details: Detergent powder and bar for superior whiteness, targeting households seeking
bright clothes.(ft.scribd.com)
e Vim - Reliable, efficient, tough-on-grease
Tagline: “Vim Power”
Details: Dishwashing liquid and bar for grease removal, targeting
households.(en.wikipedia.org)
e Domex — Powerful, hygienic, trustworthy
Tagline: “Kills All Germs Dead”
Details: Toilet cleaner ensuring hygiene and germ protection.(en.wikipedia.org)
o Cif — Effective, gentle, versatile
Tagline: “Cleans Without Damage”
Details: Surface cleaner for various household cleaning needs
e Comfort — Soft, caring, fresh
Tagline: “Clothes Love Comfort”
Details: Fabric conditioner for softening clothes and adding fragrance.

Food & Beverages
e Knorr - Flavorful, innovative, family-oriented
Tagline: “Make Every Meal Special”
Details: Seasonings and soups for home cooking, targeting urban families.
o Lipton — Refreshing, social, traditional
Tagline: “Be More Tea”
Details: Black and green teas, targeting tea-loving households.
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https://id.scribd.com/document/799979828/BUS690-Final?utm_source=chatgpt.com
https://en.wikipedia.org/wiki/Kwality_Wall%27s?utm_source=chatgpt.com
https://en.wikipedia.org/wiki/Close-Up_%28toothpaste%29?utm_source=chatgpt.com
https://en.wikipedia.org/wiki/Lux_%28soap%29?utm_source=chatgpt.com
https://fr.scribd.com/doc/315981250/Unilever-Ltd?utm_source=chatgpt.com
https://en.wikipedia.org/wiki/Kwality_Wall%27s?utm_source=chatgpt.com
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Lipton Taaza — Vibrant, energizing, local
Tagline: “Taaza Ho Jao” (“Feel Fresh”)
Details: Bold-flavored tea tailored for Bangladeshi tastes, aimed at daily consumers.

Health Food Drinks (UCL)

Horlicks — Nurturing, family-oriented, health-focused

Tagline: “Taller, Stronger, Sharper”

Details: Health drink for nutrition and growth, targeting children and families.
Maltova — Energizing, family-friendly, nutritious

Tagline: “Energy for Life”

Details: Malted health drink for energy, aimed at families and children.
Boost — Dynamic, active, youth-oriented

Tagline: “Boost Is the Secret of My Energy”

Details: Health drink for stamina, targeting active youth.

GlucoMax D — Health-conscious, supportive, accessible

Tagline: “Power Your Day”

Details: Glucose-based energy drink for quick hydration, aimed at active
individuals.(ru.scribd.com)

Water Purification

Pureit — Safe, reliable, innovative
Tagline: “Pureit, Pure Water”
Details: Water purifiers ensuring safe drinking water for households.(rokomari.com)

Additional Brands in Bangladesh

Beyond the brands you've listed, Unilever Bangladesh also markets the following:

Dove — Skin and hair care products promoting natural beauty and self-esteem
Axe — Men's grooming products including deodorants and body sprays.
Clear — Anti-dandruff shampoo for scalp health.

Rin — Detergent powder and bar for superior whiteness.(fr.scribd.com)
Domex — Toilet cleaner ensuring hygiene and germ protection.

Cif — Surface cleaner for various household cleaning needs.

Comfort — Fabric conditioner for softening clothes and adding fragrance.
Pureit — Water purifiers ensure safe drinking water.

19. Glow & Lovely Suncreen BRAND BASE Online Research

International Brands
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e Missha : soft finish, aqua,
Just product launching and reached influencers
https://voutube.com/shorts/24352QEvDn8?si=WGHinLf AbNznl9q
https://voutu.be/xJILfUE4Mec
https.//youtu.be/xJILfUE4Mec?si=ai__1SxxdbS7ruib

e Laroche posay: arranged press meet-up
https://youtu.be/G-ds47GEGS8s

o Beauty of Joseon- just product introduction
https://youtube.com/shorts/1zVaKDql34M?si=Dok01j0_Coe02j0Z
https://youtube.com/shorts/0r4w0xnUsdc?si=5rec9GpY VbWhnzI6
https://youtube.com/shorts/J91k5;Q8WE4?si=9tJK{b263gKFH3dA

o Neutrogena sheer butter
Leenda Dong | Sunscreen #NeutrogenaPartner Neutrogena Ultra Sheer Sunscreen You Can’t See

€® SPF shows up every. single. day. Z8 O @neutrogena really said... | Instagram
https://youtu.be/dT7S75eYhcQ?si=CBa5BIqgli6jul BqU (taking John Cena as their brand face)
e Bioderma Photoderm
https://www.instagram.com/reel/C4ryWIIR gH/?utm_source=ig_web_button_share sheet
https://youtube.com/shorts/vowSgIB2oWU?si=wGXDQew3LkTicrXH
e Cerave
https://youtube.com/shorts/LYNSXNEEU40?si=V7W{Z 0jzZBmRnCPc
https://youtube.com/shorts/UuoYXMMfhRg?si=-ncTi21eaT-T7SrM (facewash+sunscreen)
e Lotus Herbals Matte-Look Sunblock SPF 40/50
https://youtube.com/shorts/qLI3wL WutCU ?si=4khmELLutdt3zO8S
https://youtube.com/shorts/su5r0qFa9QI?si=BNU1JUYkp15dd8-p
e 3W clinic— intensive sunscreen
https://youtube.com/shorts/JtwezOyLhhA ?si=pUG30Feq2tDSFb-J
https://youtu.be/uu7irQWVuiw?si=Egx9W02wLkoVMM{i
e Mamaearth sunscreen
https://youtube.com/shorts/8xerFuxdt20?si=Y TtWDKmQC6uUnWay
https://youtube.com/shorts/IpblkOiTnd8?si=XSJ04WxL-nNHETeB (pH Test)
e Wishcare
https://youtube.com/shorts/SNL1CrrsHgA?si=GD_BgsIDDby2W5U2 (Color on different
skin tone)
https://youtube.com/shorts/wTa8GfleSz0?si=lvWMiqS5grprAjMUC (Don’t make this
sunscreen- mentioning by the influencers to create a much more positive vibe to the market
consumers)
o Cetaphil
https://youtube.com/shorts/2DnScMjR2tg?si=4Hx3Nwu36YjdRERh
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https://youtube.com/shorts/2A352QEvDn8?si=WGHinLf_AbNzn19q
https://youtu.be/xJ9LfUE4Mec
https://youtu.be/xJ9LfUE4Mec?si=ai__1SxxdbS7ruib
https://youtu.be/G-ds47GEG8s
https://youtube.com/shorts/1zVaKDql34M?si=Dok01j0_CoeO2jOZ
https://youtube.com/shorts/0r4w0xnUsdc?si=5rec9GpYVbWhnzI6
https://youtube.com/shorts/J9jk5jQ8WE4?si=9tJKfb263qKFH3dA
https://www.instagram.com/reel/DH4T1v9h-Es/?hl=en&utm_source=chatgpt.com
https://www.instagram.com/reel/DH4T1v9h-Es/?hl=en&utm_source=chatgpt.com
https://youtu.be/dT7S75eYhcQ?si=CBa5BIqIi6ju1BqU
https://www.instagram.com/reel/C4ryWlIR_qH/?utm_source=ig_web_button_share_sheet
https://youtube.com/shorts/v6wSglB2oWU?si=wGXDQew3LkTicrXH
https://youtube.com/shorts/LyN5xNEEU4o?si=V7WfZ_ojzBmRnCPc
https://youtube.com/shorts/UuoYXMMfhRg?si=-ncTi21eaT-T7SrM
https://youtube.com/shorts/qLl3wLWutCU?si=4khmELLutdt3zO8S
https://youtube.com/shorts/su5r0qFa9QI?si=BNU1JUYkp15dd8-p
https://youtube.com/shorts/JtwezOyLhhA?si=pUG30Feq2tDSFb-J
https://youtu.be/uu7irQWVuiw?si=Egx9W02wLkoVMMfi
https://youtube.com/shorts/8xerFuxdt20?si=YTtWDKmQC6uUnWay
https://youtube.com/shorts/lpblkOiTnd8?si=XSJ04WxL-nNHETeB
https://youtube.com/shorts/5NL1CrrsHqA?si=GD_BgsIDDby2W5U2
https://youtube.com/shorts/wTa8GfIeSz0?si=lvWMiq5grprAjMUC
https://youtube.com/shorts/2DnScMjR2tg?si=4Hx3Nwu36YjdRERh
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https://youtube.com/shorts/TBZeA 16vQg?si=Uknu3dgbAESRO1Ar

e Lakme
https://youtube.com/shorts/LIySZtNMyWo?si=s3dNa9TeSEeNON2Z
https://youtube.com/shorts/zntmI7Zrniw?si=qXVikJEwogNiuEO3 ( Does this sunscreen
pass the test?)

e Nivea
https://youtube.com/shorts/252JzQjCfAA?si=88HPdoThrhDxx5JP (Replacing one to
other)

e Bioderma
https://youtube.com/shorts/IcYcXwmwxRo?si=tEin3FAGeO6BDNTD
https://youtube.com/shorts/NoTywQUIdgc?si=W-bI2rAHLro3zr2y ( ReApplying)

o Skin Aqua super moisture barrier UV Gel
https://youtube.com/shorts/BVoj3W2f3wU?si=]VzSE93qgCrrnakD (Start your Day with this
sunscreen)

o Dot & Key
https://youtube.com/shorts/9-OcbrLBnxk?si=qVu4SuSM0OpxEOCv4 (Getting PR and just
introducing)

e Ponds sunblock
https://voutube.com/shorts/9woMw4R1nUo?si=VepX9EmcvNG kFP5
https://youtu.be/gvQePuQSYGI?si=Ih0T1K7Vdk sQ9ez

e Disaar
https://youtube.com/shorts/ YnGTnwUPRTY ?si=w8Y92FnG50PyDqU9 (Just the product
showing)

¢ Plum sunblock
https://youtube.com/shorts/owol9xXTWybA ?si=RyzNxPyDqDJShnwC
https://youtube.com/shorts/ kWLWELIKD-k?si=nQWS5DOmIGnTp4vsA

Bangladeshi Brands
¢ Glow and lovely— https://www.tiktok.com/(@miiawxv/video/7476057850427559223
e Skin cafe sunscreen ( Nothing much about this)

¢ Revive sunscreen
o Rajkonna sunscreen

Brand & uv Key Ingredients | Launch Influencers / Press
Product Protectio Strategy
n

©Daffodil International University
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https://youtube.com/shorts/L9ySZtNMyWo?si=s3dNa9Te5EeNON2Z
https://youtube.com/shorts/zntmI7Zrniw?si=qXVikJEwogNiuEO3
https://youtube.com/shorts/252JzQjCfAA?si=88HPdoTbrhDxx5JP
https://youtube.com/shorts/IcYcXwmwxRo?si=tEin3FAGeO6BDNTD
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https://youtube.com/shorts/9-OcbrLBnxk?si=qVu4SuSM0pxEOCv4
https://youtube.com/shorts/9woMw4R1nUo?si=VepX9EmcvNG_kFP5
https://youtu.be/gvQePuQSYGI?si=Ih0T1K7Vdk_sQ9ez
https://youtube.com/shorts/YnGTnwUPRTY?si=w8Y92FnG5OPyDqU9
https://youtube.com/shorts/owoI9xTWybA?si=RyzNxPyDqDJShnwC
https://youtube.com/shorts/kwLWELIKD-k?si=nQW5DQmIGnTp4vsA
https://www.tiktok.com/@miiawxv/video/7476057850427559223
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Cetaphil Sun SPF 50/ | Chemical filters; Launched via Yes—GenZ
PA+++ gentle moisturizers | “SkinLabs” influencer Katie Fang
event; myth- (5M TikTok), 100+
busting campaign | influencers attended
(ponds.in,
beta.campaignlive.com
, glossy.co)
Lakmé Sun SPF 50/ | Likely chemical + | #SPF50Truth100 | Yes—celebrities (e.g.,
Expert SPF 50 | PA++++ | physical; filters campaign to Ishaan Khatter),
tested via lie- validate claims influencers featured
detector trials with
transparency
Nivea UV Face | SPF ? Typical Nivea Beachfront Yes—hosts and
(Shine-Control | (likely 50) | mix: Octocrylene, | launch in Lagos | popular local
) Avobenzone, with media + influencers (e.g.,
Zinc/Titanium dance activations | Kiekie)
oxides
Skin Aqua SPF 50+/ | UV filters + Quiet Japanese Yes—praised in
Super Moisture | PA++++ | Hyaluronic Acid, | release; Reddit and TikTok for
Barrier UV Gel Barrier Fit formula | highlighted in performance
Asian Beauty
media/communit
y reviews
Pond’s Serum | SPF 50+ / | Ethylhexyl Standard brand Likely yes—influencer
Boost/UV PA++++ | Methoxycinnamate | rollouts via PR + | skincare reviews and
Hydrate/Claran , Oxybenzone, product info; no | blog posts
t B3 Niacinamide, large events
Hyaluronic Acid, | noted
Vitamin E
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https://ponds.in/products/ponds-serum-boost-sunscreen-gel-spf-50?srsltid=AfmBOorOtMxnmO_h8CP89Ezqf5rJ4JefZAA-MGtnLO2DbXKLz5lvb-FH&utm_source=chatgpt.com
https://skinsort.com/products/pond-s/hyaluron-sunscreen?utm_source=chatgpt.com
https://skinsort.com/products/pond-s/hyaluron-sunscreen?utm_source=chatgpt.com
https://beta.campaignlive.com/article/cetaphils-skinlabs-event-attracts-100-influencers/1910833?utm_source=chatgpt.com
https://beta.campaignlive.com/article/cetaphils-skinlabs-event-attracts-100-influencers/1910833?utm_source=chatgpt.com
https://www.glossy.co/pop/exclusive-cetaphil-taps-katie-fang-for-its-first-influencer-fronted-campaign/?utm_source=chatgpt.com
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Dot & Key SPF 50+ / | Ceramides, Online launch Yes—Ilaunched with

Sunscreen PA+++ Niacinamide, HA, | via Instagram influencer teasers,

Range Alpha Arbutin, promo; new TikTok reels, and
Blood Orange, fruit-themed social buzz
Watermelon Cica | product drops

Disaar / Varied Not publicly listed | Likely soft Probably minimal—

Wishcare / (likely — typically include | digital launches | small

Revive / SPF 30— | standard UV filters | through influencer/blogger

Rajkonna / 50) e-commerce content; limited

Skin Cafe / platforms, documentation

Plam / Glow & limited PR

Lovely / others

20. Closeup Credit Line BY each Story

Brand: Closeup
Client: Unilever
Campaign: Closeup Protidiner Kache Ashar Golpo 2024 | Tiffin Break
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Brand: Closeup
Client: Unilever

Campaign: Closeup Protidiner Kache Ashar Golpo 2024 | Shuttle Train
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Brand: Closeup
Client: Unilever

Campaign: Closeup Protidiner Kache Ashar Golpo 2024 | Load Shedding
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Brand: Closeup
Client: Unilever

Campaign: Closeup Protidiner Kache Ashar Golpo 2024 | Lift Together
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21. Glow & Lovely Influencer Promotional Script
Ten-episode series
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AfS (FNTRR, RATAT); NG, WA Q3 78 AREF MeF gy, (& g SRACTHA e
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22. Hamza Chowdhury Interview Questions For LIFEBUOY

Hamza Choudhury Interview questions

1. I8, Leicester €¥ (P teammate 9 er sathe hairstyle swap korle, kon jon ke
apnar hairstyle diben?

2. Favorite jersey number?

3. What’s harder: playing 90 minutes or saying no to dessert?

4. Messi or your mum’s biryani — only one forever?

5. Would you rather score a winning goal or grow a full beard overnight?

6. If your life had a referee, how many red cards so far?

7. If VAR (Video Assistant Referee) reviewed your life, what’s getting ruled out first?

8. Ever faked a cramp to avoid a post-match interview?

9. Who'’s more dramatic: footballers or your group chats?
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10. You have 10 seconds: name 3 things you'd steal from Messi / Jamal Bhuiyan /
Jamie Vardy’s house.

11. Bhai, Leicester er kono teammate er sathe hairstyle swap korle, kon jon ke apnar
hairstyle diben?

12. Tomar tackle gulate jodi WWE-style entry song thakto, kon gan bajto?

JIEATA AT fafTe @FC woRf? TRl Aieufl @ T Al

23. BRAC- FESTIVE RESEARCH

BRAC-SfSfQ
fafeq ©esyas Primary Research
o & - 919, AN, IR /AT
o T - R e, 21eT, I T, BRI 7ST/AAINIE
o WIS - IFE, T WM, FISZ/FA T @ B
o Ao - P T
o W - BPHIE, TS TR, e

TIPIRIEE, 2 GeMIb, (NeT, BT S (e, Shmid Aifee (@ I g 9301, #6bd, Qe+
oS, Jf% T, THHFIR, R oo, Fofi=Ien, w1, -y, e, JAceH,
FI¥ TR, OPEN STAGE, (bfF B3, ©f®, Wr K& TR |, Fifceat M f&fesial, smife
cem, At g, RS e, wnfoczen

We can arrange a GVl , It A1 PS- GF AR T FAco A1 |

Secondary Research - 3rd June 2025
JIFNTICR (@5 (=5 AFSFAIR T 8 IS
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e afefs wete 2fow b @ Tm TveE @6 @6 @FE ¢ AeFhes T, @atE
T Qe @feg, WFfS ¢ @ FTROR Y I I

TR AW | = G | (S AT

QAT AT | NGIRAS 8 TRl AR B, SIS, TG 3 ¥R

QA AR

QG @ B @ AfeToq 6% TCIZE, TN, FWR | Ao, 975

f #1o I A TATPIES Af2 g Foigals, Qe | Ao (A1)
TOIZe

BaERID| SHY] @RS WL, fFriaas | @8 ¢ TR

DGR AT JARF TG AN BIEAReIE, TP | ATZeN ([

QAR

G T | AR H TR 1T, Aremirel, Jfea | Ao 8 @vs

e 7 TR 8 TS AN, TGS BRI EN

o AT (IR R e GBI (D) s8 «fere

crerIar

QA CAF | g AT OA] Q! T2, RREKE]
Ffeaw

/AN | @GS (JE € T foareeie, “ike, @G ¢ Ao

T ey

@B | TMifefes afermfrer: T wa | e (TR oR-Si¥E (I

T T IR A T =% e | T, C*ITR *IHC)

Q! (T2 T,
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Prarmae ¢ Ifeicea
arfe QAR

e FEIR | 930 (R FUIR; MFS Arfe | AeiE], Ao, oI, 79I A
(e = BRIETRISRE 201 Gt ST
LEE A el
A1) SEATTR

QR @R

Igfefer afsgaid S

I AN AT TR

TG (TG - 6@) | (T - 6 | 7ezen Fga (b0 @FFAE),
GIIETBIZTA (T (58 (FANM),
5@ F (9o 15d),
fag / 039 / TaiE / e - ey v S
T

= (e - tT) | @fee - g TR (Y (38 «fers),
& “fff,

(N (W 8 FNFE T,
-FICETE TLAT - AEHND, BIAZAAIR1E

T (AT - WR) |G - @t | R ¢ IR R (A, Towwe), I F| I
R0 sffefs - ({m T
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R (S - AR) | =95 - vfiefet, SR 8 FATA! ~el, ¥R TAI
SISARE

@ (IS - I - 19 T, e ¢l

) GEE

M (¢ - w9) | forme - 551 Teora, qeive (3¢ formm), 3Efs 799 (O
@ ST

o Wifbq AfTTe AP experiences,

o Tt @-feTy (oita AMeTE experiences,

o Hidden Bangladesh exploring, (Cox’s Bazar, Bandarban, FRa e Be),

o Beautiful Bangladesh-newly experience

o FIFMEA O e qresmea=

e Ethnic people- (< (BT LT

o J0ET T, @ FHS @2 ¢ 9FANL celebration

+ Brac - fAT&a1 At T© F1& IW@ R engagement SR, GBI highlight F7TS #Hfi—
basically we are acknowledging it.

o TANSARTI- PEB—- AN IF B ANCOR FBWER (Gt (FTS A, Q3L DA GT/CAE
FAce A

o A, AR, LEI, JWEIA, B, A (boat housing), &l O initial Tt
o AfF

o Hidden stories of Bangladesh

« Chittagong- (=1 [RF6 Mca W7 s e AW chittagong explore I (TS AR |

o Experience the hidden stories of Bangladesh through the eyes of Local people.

Appendix B:

Campaign Timeline NCC Parama Full Event plan:
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Campaign Brief Summary: feaa=iiA 2co5 FHmA &) 436 TLAIYLR AT tofF F9,
QT I O I, SIre ¥ & a2 F@rrAiierel (Ietg’ Fa¢d 1 FSCB AR NI Sepreions
354, SREEA G, 96 8 G, 20 SifFeh, *Fiae [T, eqeiol, Aqwst, «e
QGG G | AfSiG CT9CTD fTeiad 1 2R e 8 BB FAK &+, ACS
GHAZAFIAR SHAAC 8 FIACHC (3561 I | 3O (SN (I2TC 3(A |
gorRfes
92 At 2CeBH IR e @I TRYT A tofd A, @A S s
TGO *Ife @ SJereaiieTel GIfEas FC | FSCD AP ! SIS 3557, ST
G, S5 € G, 2N BTG, et fEorpme, eaeisl, AT, g QeAC G |
&ifofs EITTs fTeza 1 2@z YFeIfeR € THRTS TR G, ATS WRHAARITHIA TIARIE @
FIAEC 661 I 1 3CSBL (G ([36C 2(J |
W
5. She-Sells Market (Fid ST 35%)
AAF: FAFE do:00 - AS boo (AN 30SCH3)
T TS SIMA TS Lol Acly, HH, AN, @ (SIFE, FC WG 3o MR 8
fea & 35e AEIE |
feoief:
afsfb 35¢s1 “Powered by Parama” &ifee |
OIS 57 [Tz 2fefb B SWieR St 215 (RIF T (CRIG IS/ CHAPBIT OItme
AT g o1 I I @AR) |
CM e SR AfS 503 Parama-q *FE 41 (¥5 (@5 TTISS At fored (@9e: FoF, -
(534, 9l Parama JICTC (GG ol AT A1) |
o  ACIGCID SREA:
Spin the Wheel ¢1¥: &fSfb 35cs1 @G (=B FiFR AR, @RI (@i IR
(®G (=G o ferere AR (@: ¢% xS, & faws) |
BTBILNCH (PG FAH S IBCETR G Feo! IR AR, @A
#ParamaPower IMON7 T (AT FC 1T G-C© @A (& A |
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R, AN AfF

Fwy 8 ffees:

50290 - $3:90: BCAM G (NZSFAH 2AFH) |

3:00 - X:00: T (A (7F-CF1 TONCHA Mo G5 [fww)

9:00 - 8:00; TH (GHITHBS G RFOCETH ET*) |

€:00 - ¢:90: FIE T ATFC (N IBIRCE, TLHARAFA A TBICATS
ATEHCI) |

93 O 2@ AT @ NHF TR &) (©ferweoe | afels e ARvE Faee arae

Eg il
GG D SRS

2Af S Mt Ity TR & (B A6 (TN Parama-Jito® STBIA

Q@I A I D) |

Wellness Passport (Just PARAMA Passport fun) : SIxizeiaal afsft i
oo} foIteT SIMR APTCACS 67 (el T3 1 71 GTA ot et @S el
%5 | e EIATICD AR FAC 92 Wellness Passport 6 3326 23 @32
TR ARLARET o160 A |

©, Art & Expression Studio
o AW T 0:00 - AS brioo (LA FSCHI)

#ARe (21352 B T MF S (o135 tofv T, T 30SH
TAAZIFIRRN (FACS A | G MR ge CRIF T |

IS For: @i W& G A I IT FAOET A2 G S
& I THANTET AT A&/ reF 7 e i

QTS D SR

FITOT TqH (TS AT & G0 (R (AFAICAC FH! (ST At ™
AR) 9 G 21 (BRY ST AT

8. Glam & Glow @&

o TN T $0:00 - A br00(7CAT FBCHI)
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B TR ¢ e AR @O AG% 8 FHA (T GFATCw™R 7!
(for6a1 +f6e-9 ) 9 e ¢ 5 ag o
(oIIAATS 9 Empowerment Quotes 7R (oI I, (AT TLHIARIFRI!

SRR (PIBR IR B[S QeICs AR |
o OTCACTIAD WG

(IERE B{CS #ParamaGlow J5i g i [fSaw ¢oird T4 aifs ©-
(S TRHERY TR A 2IMCF |

€. G
300 - 3:00 *PTTE TEHABH: TN YR OFF WAL [t
© T T K AT S GIRCTE [HE EOIfF (I 9 | OIE0R R AR a6
free Tt <=t

o GFUIGTTD: (T8 Q&A GT*IF, (LI THARAFIRIAN TR &% FACS AR |
Y190 - Q00 TR 8 oG
FCEF AN (5 SHE N | (BRTE AP Conversation Starters FC, ATe SHIARAFIRIAT
G2 O IR & AT (@TOT AR 241 932 GFACR A 903 1 @fb wiexlarzel FR0=
SRR FACS TR § o6 T8 (FTC/ ATSISTD |

o  GFATCTD: Connect & Win - (10 SRR T g IS Lofd FCF ©Ird a1 fored

ol e w1ifS g (o wieaRd TR w2t |

9:00 - 8:00 FIZS AT
A6, Spoken Word (1%, IR (FIF-RFCH AT FHCETHT | (SFIC AT FACS A |
o  GTCIHCAB: Spoken Word- I (XOTHIN fTH *1% @RI ¢t wehere (A0S 63
SR (A 7R |
8:90 - :00 SIS AT T WLT FF IR
& @HAT 7 ~Afapifere 3 SAFHTo AT, SACSHD, W3 feafmE anfees Bom
e S
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o GNIATCTD: TTIEES F3&, (@A FoF CSIWOHT 2T Parama-JeST
53/ Fel/ SABR [@reeT |
Y:00 - q:00 FFHl: Parama Woman of the Year
© T T Wi SISO S (e I 1 oI 15 fSfeew Meew & oz v =
o OTOIGTB: SRHARAFIANME & Inspire a Woman TS I, (XL SR Sitws
SRR (Te o1t &= fte ARt | 932 AREFS ICCH ol =1a-7 1
(RS AT 1 S |
q:00 - broo fNEfET Tt
=185 fsferss e fF < @ Bl AFCS A | Your Message to Next Woman ffEe 3t
GHALRATIAA I (TS (FFE FACS AT |
o  GQNCISCD: fOfe U (FFC T4 TS IS0 Parama-q GUE fifew o=
I TR

FIZAET (5: €2 30D @ VAW T G5 NSAIFE 6T, (@A Ol vy THANGZ FAE
ql, ThR TG FICAP* Cofd T3, A&, @A SItMd AR VLA F2l (MG | NCC Bank
Parama FE SIA 2felb *Mewes qaew o e |
My Contributions: (It was Full my Research and Individual planning)

e Consumer research on dishwashing pain points;

« Campaign concept: “ 73 - e T TG ST I3

e Print ad headlines and body copy

o Social media content calendar (daily posts for 4 weeks)

o Script variations for different times of day

Campaign Results: (To be measured post-launch

NCC Bank_TVC Script
BRG] foe Comments
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e e T GeTeEfik g fogmme facn o o

J7CT VR T, Jcer

TIT =G CNCE G 1

IS T 4 T,

fafge

(GF-39 g F90 Ol qfR 961 G Bfdw aw | B w2 g

AL, TG Shro (R 74 e, Sl (f (72
(BRI @01 BI6 e (1% (376 | GF01 (B TRFceIw
TS | GAPIT FICFF | QFO! TG (R (FF6! 2TS
@ @R @aez |

3995, TGP JaceT
G |
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CFICTR SI> FICE WA (A, AECH AN G5 I (I F© 982,
(RIZE (I A1 TR Google S ST 1 | JHCET IS [T 1

G SICE FACE (MR, Q0! (N 2 GIFld aifel ey

(99 = |

T qRS TN ASH I, AN W IAZF0! *12FF

fafon qreR gea @R |

(@IS =I5 (¥, Q61 TS AT Wz | G WG E | IHEAR FIFANG, ToT
@A, 9B e (AT 9IS 7% I O GRE | g,

P @9 (e T sz |

PICCH BI& 2 FACH, GBI Always-9F TBEEA ToU GG, VLT
G A | GF0! e foTsl B B0 | IO @I B | T

FAC DI YL AFA HIPF Gerv M |
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! T BIFT AT AW, T AT TN | g ©T JTE [0, 03
6 FACT (MR JPT 1 | AT N WISCH | (RGTH T | TFY ST G

M | a3 511,

Visual-@ 9t

Easy Loans |

OFTT 2He AT AT (AT AT T & A a9 517, 02

0 TR | S =eER W) or o feeE @iwe e
=2 et s i cxee feed 9o sifaeediy e
G AT FIC 3T& HF |

Visual-& ™S

Digital Card Services
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Q3B (TTF 0T SR GF M, AT FoT ST (RIT | (NCFF G R o0 01
T 1 | 7t TR feeeifes =, (it @ ez

e e eifer @itz |

Cut to: T @ATF FTA—"“Student Savings

Account”

FHIAT AT G0 Al I A3 Fa8 9F fAcers q@or IeT 4. 04
TRTATS | &Y¥ @, YN ST

@ GIE M (@M T SR (I | G J3 e

S TR WG, OF F2R0E SO 408 (RIBE
TP QeTCR |

I §, 92 q0E A FACRA IQ-T, (&I (R S |
AR @2 AFANL, GF T TP |
12 e ot fose, oW, SersT, seefers |

e @ieT G3G:

Home Loan
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PG YA AW BIFE @6 Islami Banking Branch-
@ e
g, 58 @Ml Sesfitab wamer A |
qFew S EIIT T 7@ fereifes sz |
Towz |

PIAT SEH0 JILE dF I @2 I |

G &fest b
I G5venT Mot
Reny @R, [T, IF

Ne* e
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2 (= fefes e W Io102:

et Az

I I NCC SHITAT IO 71 |
T BN QTS TS (ATF OIFT Qo= |

H( (BHO S:
47 MTOs | 1500+ Pay Points | API Integrated |
bKash/Nagad Partner”

Mo R

@FAE ST Asma Traders-99 SME “§—%2 IR =ICa
GG (2B T, S QI T (A ¢ [BRGRT
GBI, (@A “AeHiee, (efereifd, @ig Pos @t
CAGTD BETCR | @RI Jiecee elfofafy fefed e
IR qgfe WA |

GFNCE JIOIR ST
FAT 7 1
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G N G G FeAEs Aot o @Geife
(O, (AT e 5or 12 B1eG | faeaet-512
BreTcere 2o | FeeTEs Fwsa e,
Transaction Banking GI(AC 3 TECH (TS
MISISIN

B |
GG 2ACFBA FFHCS @O AR Payroll
Integration @< WIGH |

T @ 2T St weer /Kot

fort @ieT GHD:

“Green Financing | Future-Ready Banking”

G e 5% g
G757, AT TR
7R 203,
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FCT 74, (PSR N R T
aF G S @

B (@ GFANY, OF N, @F AAfAEF [0 |
& G OIS (ST €T NCC Bank-@¥ 79 Banking

SME 5131

EER]

FACEs FIES

T R

(<R

2R (2 fofoe a1
DIEIRCIRSIE

SIS iR (TF

Services-&d GEICaT |

& AT GV
AT f2em, e,

QAR ¢l SHfTIee 20 Biil #i3 eifoRie 27 |

Tagline Text On Screen:

“NCC Bank - 02 J2d 4T, ®Y QT &) |

NCC Bank
O IBF 407, &Y AT
G/
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UNILEVER DFF FULL BOOK TRANSLATING:
Some Samples are:

faifsr:
O3 (TS Y- (FREAG TAMT @32 WITTT @A W (o1 | ARTIS (ATIFSEN (o
MY GG AT G2 FAEGET FIEOMRAT A [EeTIw 0 TR |

Premium:
A product made with higher-quality ingredients and added
benefits, targeting customers who seek extra care and comfort.

Why upgrade to Premium?
Because consumers are willing to pay more for enhanced care,
luxury, or special features not found in the core product.

& fafSmicT @reiae =t
FIEY FAGTCAFH QIIBFTC (FAE, AFE @32 (FIF (ATCIF T 2NSA =M FHIaa &y ATl
AI5 FACS T |

Why upgrade to Market Maker?

Because customers want fresh experiences and something unigue
that sets them apart from others.

(P WCFD (I AT FHCI?
P PICEBINAA G (AT AT FCH T 67 @2 @ ;AR S 51 |
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Appendix G: Photographs

F:\

1 !V yamm
; ‘
1 |

-

== =

B = ==
— = ==
= 1=
v _-;zli

First day at Adcomm Limited-At my
desk in Creative Department

Attending client presentation with
senior team members at bKash
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Full team Refreshment Tour
in Maona, Gazipur

Late night shoot with team
for “Goldmark”
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A brunch date with my colleagues

©Daffodil International University



Page [127

Promotion Letter
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Professional References:

Afrina Sultana

Content Head, Creative Department
Adcomm Limited

Email: afrina@adcommad.com
Phone: +8801716-795515

Mr. Anwarul Kadir
Chief Operating Officer
Adcomm Limited

Email; anwarul . kadir@adcommad.com
Phone: +8801819149556

Academic Reference:

Md. Meherabul Haque

Lecturer

Email: haque.jmc@diu.edu.bd

Phone: +8801756047050

Journalism, Media and Communication Department
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